Uncertain Supply Chain Management 13 (2025) 575-584

Contents lists available at GrowingScience

Uncertain Supply Chain Management

homepage: www.GrowingScience.com/uscm

The role of social communication in shaping territorial responsiveness and loyalty and its impact
on sustainable territorial performance

Bambang Sulistyo?, Abdul Rahman Lubis’”, Said Musnadi® and Sorayanti Utami¢

“Candidate for Doctor of Management Science, Department of Management, Universitas Syiah Kuala
bProfessor at the Department of Management, Universitas Syiah Kuala

‘Assistant Professor in the Management Department of Universitas Syiah Kuala

ABSTRACT
Article history: This study aims to analyze the effect of social communication on sustainable territorial performance
Received September 22, 2024 at the Iskandar Muda Military Command in Aceh. The research sample consisted of 326 Village

Received in revised format
October 21, 2024

Accepted December 19 2024
Available online

Supervisors (Babinsa) who were recruited through an invitation to complete a questionnaire
distributed via official TNI communication channels with a survey link on Google Forms. Data
were collected using a structured questionnaire designed to gather demographic information of

December 19 2024 respondents and research variables, including social communication, sustainable territorial
Keywords: performance, territorial responsiveness, and territorial loyalty. The questionnaire consisted of two
Social communication parts, utilizing a 5-point Likert scale to measure respondents' levels of agreement with the
Sustainable territorial statements. Data analysis was conducted using Structural Equation Modeling (SEM) with a Partial
performance Least Squares (PLS) approach. The results indicated that territorial responsiveness and territorial
Territor ’:al responsiveness loyalty do not mediate the relationship between social communication and sustainable territorial
Territorial loyalty performance. However, both variables have a direct positive and significant impact on sustainable
Iskandar Muda Military . . . .. .

Command territorial performance. Additionally, social communication was found to have no direct effect on

sustainable territorial performance, territorial responsiveness, or territorial loyalty. These findings
provide important insights into the relationship between social communication and territorial
performance, as well as implications for management practices in military settings.
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1. Introduction

Although the concept of Sustainable Territorial Performance (STP) is gaining popularity, the challenges of its implementation
remain significant. Campbell (1996) highlights the inherent tension between economic, social, and environmental goals in
regional development. Conflicts of interest among various actors, including the government, private sector, and civil society,
often lead to stagnation in achieving STP objectives. Therefore, inclusive and participatory governance mechanisms are
needed to minimize these tensions. Additionally, the difficulty in collecting consistent and accurate data at the local level
often becomes an obstacle in measuring territorial performance. Reid (1995) suggests that local governments should develop
integrated and transparent information systems to facilitate the continuous monitoring and evaluation of STP. Social
communication within public sector organizations is a crucial element to ensure effective coordination between organizational
units, especially when serving communities with diverse territorial contexts. In public service, the challenges faced are not
only related to efficiency and effectiveness but also to how organizations can quickly and appropriately respond to the varying
needs of communities based on geographic regions (Ibrahim, Putra, & Suryani, 2024). Therefore, effective social
communication plays a key role in enhancing sustainable territorial performance. Sustainable territorial performance refers to
an organization's ability to maintain consistent and responsive service quality across all areas of its service regions. In this
context, two important factors are territorial responsiveness and territorial loyalty. Territorial responsiveness refers to how
quickly and accurately an organization adapts its services to the needs and changing conditions of each region. Meanwhile,
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territorial loyalty reflects the level of community attachment and trust in the public service organization within a specific area,
which is crucial for maintaining long-term stability and support. According to a study by Ibrahim, Yusra, and Shah (2022),
effective social communication can accelerate territorial responsiveness, strengthen trust, and ultimately enhance territorial
loyalty. Strong communication not only enhances internal collaboration but also helps organizations respond more swiftly to
local issues. This is supported by the findings of Ibrahim et al. (2022), who revealed that structured and interactive social
communication can facilitate the more effective identification of local needs, leading to increased community loyalty toward
public services. Thus, social communication not only has a direct impact on territorial performance but also influences it
through the mechanisms of responsiveness and loyalty (Ibrahim, Karollah, & Mahdani, 2023).

Although the importance of social communication in public sector organizations has been recognized, several issues often
arise in its implementation. First, the lack of engagement and participation from employees or the community in the
communication process, particularly in organizations with hierarchical structures, can limit the flow of information necessary
to respond quickly to changing territorial conditions. Miscommunication between management and operational levels often
hampers an organization’s ability to provide timely and appropriate responses to challenges faced in the field, especially in
remote or geographically isolated areas (Chen et al., 2021).

Second, low territorial loyalty is also a significant issue in many public sector organizations, where communities may feel
that their needs are not fully understood or accommodated. This is often due to ineffective communication between the
organization and local communities. A study by Brown and Turner (2020) suggests that when communication between the
government and the public breaks down, loyalty to public services declines, resulting in low community participation in
supporting government programs.

Thus, this study aims to explore how social communication can influence sustainable territorial performance through two key
pathways: territorial responsiveness and territorial loyalty. By identifying the factors that affect these two variables, this
research is expected to provide insights into how to enhance the sustainability of public sector organizations' performance
across different regions.

2. Literature Review
2.1 The Relationship Between Social Communication and Sustainable Territorial Performance

Social communication is defined as the process of exchanging information, ideas, and messages between individuals or groups
within society, aimed at establishing effective and harmonious social relationships (Liliweri, 2011; Lafia, Crespo-Eguilaz, &
Sanchez, 2024). Social communication encompasses various aspects, such as verbal, non-verbal, interpersonal, and group
communication, all of which play significant roles in fostering interaction and social relationships within communities.
According to Rogers and Kincaid (1981), communication is the process of creating and exchanging meaning between
individuals through commonly understood symbols, which can influence the social dynamics within a given environment.

Social communication plays a crucial role in organizations, including within the context of territorial performance (Rimal et
al., 2024). Katz and Kahn (1978) emphasized that effective social communication can enhance collaboration, improve
understanding among organizational members, and build synergy in achieving organizational goals. In the context of territorial
performance, strong social communication between various stakeholders, including local governments, communities, and
non-governmental organizations, forms the foundation for creating productive and harmonious cooperation (Amir, 2020).
Effective communication can also reduce conflicts and facilitate coordination in resource management within specific regions.

Sustainable territorial performance refers to the collective efforts of various parties in managing natural, social, and economic
resources within a region to achieve long-term well-being without damaging ecosystems and social-cultural values
(Friedmann, 2010; Malah et al., 2023). According to Porter and Kramer (2011), the synergy between effective social
communication and territorial performance can enhance regional sustainability through intensive collaboration and inclusive
development. Other research by Uhl-Bien et al. (2007) demonstrates that strong interpersonal relationships within a
community can strengthen commitment to achieving shared goals, such as sustainable development.

Despite its great potential, the implementation of effective social communication often faces various challenges, such as
differing interests, a lack of trust between stakeholders, and communication gaps between the government and the public
(Bryson, 2018; Scaramuzzi et al., 2023). To address these issues, an inclusive and participatory communication approach is
needed, one that can bridge these differences and ensure that all parties have equal access to information and decision-making
(Freeman, 2010).

Hi: If the Social Communication process is implemented well, it will have a positive impact on Sustainable Territorial
Performance.

2.2 The Relationship Between Social Communication and Territorial Response

Social communication and territorial response are phenomena frequently observed within organizations, influencing the
dynamics of relationships between individuals and teams. In the context of management and organizations, these two concepts
can determine how individuals interact, respond to threats or opportunities, and maintain their positions or resources in the
workplace. The study of the relationship between social communication and territorial response provides deeper insights into
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patterns of interaction among organizational members and their impact on performance and productivity. Territorial response
refers to the actions taken by individuals or groups to defend or protect resources that are perceived as their own. Brown,
Lawrence, and Robinson (2005) assert that "territoriality” within the context of organizations is a behavior in which
individuals claim and maintain physical, social, or psychological areas as their own. In organizational settings, territorial
responses often manifest when individuals feel threatened by the potential loss of control over resources, positions, or roles.

According to the study by Brown et al. (2005), territorial responses can manifest in various forms, such as claiming ownership
over ideas or projects, defending personal workspace, or restricting others' access to information. While territorial responses
can protect individual autonomy, such behaviors may also lead to inter-team conflicts, hinder the flow of information, and
diminish collaboration. In organizational contexts, social communication plays a crucial role in shaping and regulating
territorial responses. Effective communication enables individuals to understand their rights and boundaries within the
organization, thereby reducing the propensity for detrimental territorial behaviors. For instance, research conducted by
Cacioppo, Reis, and Zautra (2011) found that open communication within teams can alleviate uncertainty and tension that
may trigger territorial responses. Furthermore, when social communication promotes transparency and mutual trust,
individuals are more likely to collaborate rather than defend resources in a territorial manner.

On the contrary, a lack of communication or poor communication can exacerbate territorial behavior. According to the study
by Huo, Smith, Tyler, and Lind (1996), when individuals feel unheard or misunderstood, they tend to increase territorial
responses as a protective mechanism. This can escalate conflicts within teams and decrease productivity.

Ha: If the Social Communication process is implemented well, it will have a positive impact on territorial response.

2.3 The Relationship Between Social Communication and Territorial Loyalty

Territorial loyalty refers to the level of emotional attachment and individual commitment to a particular group, team, or area
within an organization. This loyalty often stems from a sense of belonging and commitment to resources, roles, or workspaces
that are perceived as part of the individual's or group's 'territory' (Brown, Lawrence, & Robinson, 2005). In organizations,
territorial loyalty can be observed in the form of strong attachment to a work team or specific area of responsibility, where
individuals display high commitment and a desire to protect or defend these roles from external threats. According to Van
Dyne and Pierce (2004), territorial loyalty can provide positive benefits for the organization, such as increased responsibility
and performance, but it also has the potential to create conflicts when members of the organization excessively claim
ownership over certain areas.

The relationship between social communication and territorial loyalty can be observed in how communication facilitates the
process of socialization and the formation of emotional bonds within teams. According to research by Bartel and Dutton
(2001), intense social communication enables organizational members to develop a sense of belonging to the group, which in
turn strengthens their loyalty to the group's 'territory,’ both physically and psychologically. In other words, social
communication serves as a foundation for the development of territorial loyalty by fostering closer relationships among
members.

Social communication also helps reduce the uncertainty that often triggers protective behavior in territorial contexts. Good
communication creates transparency and minimizes the perceived threat from external parties, thereby enhancing loyalty
without sacrificing collaboration. In this regard, Brown et al. (2005) found that open communication can alleviate territorial
conflicts and increase mutual trust among team members.

Furthermore, effective social communication allows managers and organizational leaders to positively reinforce territorial
loyalty. They can use communication to affirm organizational values, build trust, and reward team members who demonstrate
loyalty to the group or their area of responsibility (Robinson & Morrison, 2000).

Hs: If the Social Communication process is implemented well, it will have a positive impact on territorial loyalty.
2.4 The Relationship Between Territorial Response and Sustainable Territorial Performance

Territorial response refers to the way individuals or groups interact with their social and physical environments to achieve
specific goals (Brown, Lawrence, & Robinson, 2005). Recent research indicates that territorial response has a significant
impact on sustained territorial performance, encompassing social, economic, and environmental aspects (Royuela & Belloni,
2024; Sewall et al., 2023; Adam et al., 2923; Christel et al., 2024).

According to Zhu et al. (2024), 'A strong territorial response can enhance community engagement in resource management,
which in turn supports sustainable performance' (p. 150). This suggests that when communities feel a sense of ownership over
their territory, they are more likely to participate in conservation efforts and sustainable management practices.

The study by Ibrahim, Yusra, and Shah (2021) also found that a positive territorial response contributes to improved
environmental performance through better management practices. With favorable responses from the community, there is an
enhancement in the implementation of environmental policies that support sustainability.
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Furthermore, Dardonville, Catarino, and Therond (2023) emphasize that active participation in local decision-making
processes is key to improving sustainable territorial performance. This research highlights the importance of collaboration
between local governments and communities in creating policies focused on sustainability.

A study by Chen, Ma, and Xu (2021). also found that a positive territorial response contributes to improved environmental
performance through better management practices. With a strong response from the community, there is an increase in the
implementation of environmental policies that support sustainability.

Ha: If there is a good territorial response, it will have a positive impact on Sustainable Territorial Performance.
2.5 The Relationship Between Territorial Loyalty and Sustainable Territorial Performance

Territorial loyalty refers to the allegiance of individuals or groups to a specific area, which is tied to their social and cultural
identity (Charters & Spielmann, 2014). In the context of management, territorial loyalty encompasses the commitment of
stakeholders, including local residents, regional governments, and companies, to sustainable regional development. This
loyalty can influence decisions regarding development policies and the effective allocation of resources to promote regional
performance (Chen et al., 2021). According to research by Dao, Plagnat Cantoreggi, and Rousseaux (2017), strong territorial
loyalty is directly linked to increased community participation in regional development planning and the implementation of
strategic policies.

Recent studies show a significant relationship between territorial loyalty and sustainable territorial performance. Research by
Brown and Turner, K. (2020) states that strong territorial loyalty contributes to sustainable performance by enhancing
collaboration among stakeholders, including local governments, local communities, and the private sector. This loyalty creates
a conducive environment for the development of sustainable projects, as stakeholders feel a shared responsibility in preserving
their territory.

Territorial loyalty also encourages communities to be more concerned about the environmental impacts of economic activities
in their area, ultimately improving quality of life and reducing social inequality (Torre, 2023; Yunus, Ibrahim, Kesuma, 2024).
Based on the analysis by Medeiros (2016), regions with strong territorial loyalty tend to perform better in terms of social and
environmental sustainability compared to regions with lower loyalty.

From a management perspective, territorial loyalty becomes a strategic factor in regional development planning. Regional
leaders should leverage this loyalty by developing policies that involve active participation from communities and
stakeholders. According to research by Decoville & Durand (2016), using strategies that strengthen territorial loyalty can
serve as a foundation for designing sustainable development programs by involving various parties in decision-making
processes and efficiently managing resources.

Hs: If the level of territorial loyalty is good, it will have a positive impact on Sustainable Territorial Performance.
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Fig.1. Conceptual model

3. Methodology

This study was conducted in Aceh Province, Indonesia, with a target sample of 326 Village Supervisory Non-Commissioned
Officers (Babinsa), who represent the lowest territorial unit of the Indonesian National Armed Forces (TNI) and engage
directly with the community, serving across 23 districts and cities within the province. The research aims to investigate the
relationship between Social Communication and Sustainable Territorial Performance, with a particular focus on the mediating
roles of Territorial Responsiveness and Territorial Loyalty.

3.1 Research Design and Sampling

This study employed a cross-sectional survey design, using purposive sampling to select participants directly involved in
'Babinsa' activities in the field. This approach ensures that the sample comprises individuals with firsthand experience in
providing services to the community, thereby enhancing the relevance of the research findings. To recruit participants,
invitations to complete the questionnaire were distributed through official "TNI' communication channels, with a link provided
to access the survey via Google Forms."
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3.2 Data Collection

Data were collected using a structured questionnaire designed to gather relevant information on the respondents' demographic
characteristics and the key variables under study. The questionnaire was divided into two sections:
Demographics — This section collected data on age, rank, length of service, and other relevant background information.

Research Variables — This section included statements designed to measure social communication, Sustainable Territorial
Performance, territorial responsiveness, and Territorial Loyalty. A 5-point Likert scale was used, ranging from 'strongly
disagree' (1) to 'strongly agree' (5), allowing respondents to express their level of agreement with each statement.

3.3 Data Analysis

The collected data were analyzed using Structural Equation Modeling (SEM) with Partial Least Squares (PLS). PLS was
chosen for its ability to handle complex multivariate models involving latent variables, making it suitable for the research
objective of examining multiple interrelated constructs. Additionally, PLS is highly effective in managing unstructured data
and large datasets, providing robust predictions even when the relationships between variables are complex. The flexibility
and predictive capability of PLS make it an ideal tool for data analysis in research requiring sophisticated modeling and
reliable conclusions.

By detailing the research design, sampling method, data collection process, and analytical approach, this methodology section
provides sufficient information to enable replication of the study, thereby ensuring the reliability and validity of the research
findings.

4. Results

The data analysis in this study utilized the Partial Least Squares (PLS) approach, conducted with SmartPLS 3.0 software.
PLS, a variance-based SEM technique, is particularly suited for handling challenges in multiple regression, especially when
dealing with small sample sizes. The evaluation of the measurement model focuses on determining the model's validity and
reliability. This assessment is based on factors such as the loading factor, Average Variance Extracted (AVE), Discriminant
Validity, and composite reliability.

Table 1
Outer loading results

Variable Social Communication (SC) Territorial Loyalty Territorial Response Territorial
Indicator (TL) (TR) Sustainable
Performance (TSP)

SC2 0.815

SC3 0.819

SC4 0.784

SCé6 0.759

SC7 0.808

SC10 0.854

TL1 0.789

TL2 0.832

TLS 0.838

TL6 0.724

TL7 0.798

TLS 0.847

TR5 0.817

TR6 0.830

TR7 0.858

TR8 0.777

TSP1 0.778
TSP3 0.834
TSP4 0.871

Table 1 presents the evaluation outcomes of the outer indicators for each variable. Data analysis utilizing Partial Least Squares
(PLS) involves a multivariate statistical approach frequently applied in structural equation modeling. The outer loading
assessment is a crucial step in PLS analysis, aiming to determine how well each indicator reflects the construct it is intended
to measure. Composite reliability is a crucial metric for evaluating the internal consistency of constructs within a model. The
results in Table 1 show that all constructs exhibit composite reliability values above the 0.7 threshold, indicating a strong level
of internal consistency among the indicators linked to each construct. This confirms that the measures are reliable and capable
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of yielding stable and consistent outcomes across various samples. The satisfactory composite reliability values also reinforce
the robustness of the constructs used in this study.

Figure 2 illustrates the results of the validity testing, showing that the model meets the criteria for both convergent and
discriminant validity. The outer loadings of the indicators are above the recommended threshold, and the Average Variance
Extracted (AVE) values for each construct exceed 0.5, indicating adequate convergent validity. Additionally, the discriminant
validity is confirmed as each construct shows stronger correlations with its own indicators than with those of other constructs.
These results demonstrate that the measurement model is valid.
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Fig. 2. Validity testing

Table 2 shows that the Average Variance Extracted (AVE) values for each construct are greater than 0.5. This indicates that
the indicators for each construct have sufficient convergent validity, meaning that more than half of the variance of the
indicators is explained by the underlying construct.

Table 2
Value of average variance extracted
Variable Cronbach's Alpha  rho A Composite Reliability Average Variance Extracted (AVE)
Social Communication (SC) 0.896 0.916 0.918 0.651
Territorial Loyalty (TL) 0.892 0.897 0.917 0.649
Territorial Response (TR) 0.839 0.841 0.892 0.674
Territorial Sustainable Performance (TSP) 0.772 0.784 0.868 0.686

Table 3 shows that the square root of the Average Variance Extracted (AVE) for each variable is greater than the correlations
between that variable and other variables, thereby confirming the achievement of discriminant validity. This finding indicates
that each construct is distinct and captures its own unique variance, demonstrating that the indicators measuring each construct
do not overlap significantly with those measuring other constructs. Consequently, the model effectively differentiates between
the constructs, ensuring that they are validly represented in the analysis.

Table 3
Fornell Larcker criterion

Social Communication  Territorial Loyalt — Territorial Sustainable
(SO) (TL) YUY Territorial Response (TR) Performance (TSP)

Social Communication (SC) 0.807

Territorial Loyalty (TL) 0.030 0.806

Territorial Response (TR) 0.068 0.765 0.821

Territorial Sustainable Performance (TSP)  0.115 0.732 0.697 0.828

Fig. 3 illustrates the visualization of the relationships between variables and shows the strength of the influence of one variable
on another, including through mediation paths involving intermediary variables. This provides deeper insights into
understanding the dynamics between variables in the research model. Table 4 presents the results of the hypothesis testing,
showing the strength and significance of the relationships between the variables studied. Each path coefficient, t-statistic, and
p-value is used to assess whether the proposed hypotheses are accepted or rejected. This table provides an overview of the
direct and indirect effects of the exogenous variables on the endogenous variables within the research model.
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Fig. 3. Hypothesis test

Table 4
Results of hypothesis testing

Original Sample  Standard T  Statistics P

Sample  Mean Deviation

©) P o (stDEy) (O/STDEV)  Values
Social Communication (SC) — Territorial Loyalty (TL) 0.03 0.04 0.066 0.457 0.648
Social Communication (SC) — Territorial Response (TR) 0.068 0.078 0.07 0.968 0.333
Social Communication (SC) — Territorial Sustainable Performance (TSP) 0.079 0.083 0.043 1.846 0.065
Territorial Loyalty (TL) — Territorial Sustainable Performance (TSP) 0.483 0.486 0.102 4753 0.000
Territorial Response (TR) — Territorial Sustainable Performance (TSP) 0.322 0.321 0.093 3.45 0.001
Social Communication (SC) — Territorial Loyalty (TL) — Territorial Sustainable 0015 0.019 0033 0448 0.654
Performance (TSP)
}S)foi;lm‘lca(l)lr(r:l;r?}rlsi;a)ltion (SC) — Territorial Response (TR) — Territorial Sustainable 0.022 0.026 0.026 0835 0.404

Social Communication (SC) on Territorial Sustainable Performance (TSP), the path coefficient of 0.079 indicates a positive
relationship, but the p-value of 0.065 (>0.05) suggests that this effect is not statistically significant. Therefore, hypothesis H1
is rejected.

Social Communication (SC) on Territorial Response (TR), the coefficient value of 0.068 indicates a positive effect; however,
the p-value of 0.333 (>0.05) indicates that this relationship is not significant. Thus, hypothesis H2 is also not supported. Social
Communication (SC) on Territorial Loyalty (TL), the path coefficient of 0.030 with a p-value of 0.648 (>0.05) indicates no
significant effect, leading to the rejection of hypothesis H3.

Territorial Response (TR) on Territorial Sustainable Performance (TSP), the coefficient of 0.322 indicates a significant
positive effect, with a p-value of 0.001 (<0.05). This supports the acceptance of hypothesis H4. Territorial Loyalty (TL) on
Territorial Sustainable Performance (TSP), the path coefficient of 0.483 and a p-value of 0.000 (<0.05) demonstrate a
significant positive relationship, thus supporting hypothesis H5.

Indirect Effects (Mediation): SC -> TL -> TSP: The coefficient of 0.015 indicates a positive effect; however, the p-value of
0.654 (>0.05) suggests that the mediation effect is not significant. Therefore, hypothesis H6 is rejected. SC -> TR -> TSP:
This indirect effect has a coefficient of 0.022, but the p-value of 0.404 (>0.05) indicates no significant mediation effect,
leading to the rejection of hypothesis H7.

Overall, the results indicate that only the relationships between Territorial Response and Territorial Loyalty with Territorial
Sustainable Performance are significant. This highlights the importance of these two factors in enhancing territorial
sustainable performance.

4. Discussion and Limitations

The findings suggest that social communication (SC) does not have a significant direct impact on territorial sustainable
performance (TSP), territorial response (TR), or territorial loyalty (TL), as evidenced by the non-significant p-values for
hypotheses H1, H2, and H3. This indicates that social communication alone may not be a strong enough factor to directly
influence these outcomes. It is possible that other factors or mechanisms may be more influential in shaping these territorial
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aspects, or that the role of social communication is more nuanced and may interact with other variables not included in the
model.

Conversely, territorial response (TR) and territorial loyalty (TL) show significant positive effects on TSP, as indicated by the
significant path coefficients and p-values for H4 and H5. These results emphasize the crucial role that both territorial response
and loyalty play in driving sustainable performance at the territorial level. This suggests that efforts to enhance sustainable
performance may benefit from strategies focused on improving territorial loyalty and response rather than solely on social
communication efforts.

Regarding the mediation analysis, neither territorial loyalty (TL) nor territorial response (TR) significantly mediate the
relationship between social communication and territorial sustainable performance, as shown by the non-significant p-values
for H6 and H7. This finding implies that the influence of social communication on sustainable performance does not operate
through these mediators, further suggesting that the pathways linking social communication to sustainable performance may
involve different mechanisms or factors that were not captured in this model.

Limitations of the Findings:

Sample Size and Generalizability: The study's sample size may have affected the statistical power, potentially leading to non-
significant findings. If the sample was small, the results might not generalize well to a larger population.

Omitted Variables: The model does not account for other factors that could influence territorial sustainable performance, such
as economic policies, environmental factors, or other social dynamics. These omitted variables might be crucial in
understanding the true drivers of sustainable performance.

Measurement Limitations: The constructs of social communication, territorial response, and loyalty are complex and may not
be fully captured by the indicators used in the study. The accuracy and reliability of these measurements could influence the
results.

Cross-Sectional Design: If the study uses a cross-sectional design, it only captures a snapshot in time, making it difficult to
infer causality or account for changes over time. Longitudinal data would provide a more comprehensive understanding of
the relationships between these variables.

Cultural or Contextual Factors: Territorial behavior and sustainable performance may vary significantly across different
regions or cultural settings. The findings may be context-specific and not applicable to other geographic or cultural contexts.

Overall, while the significant relationships between territorial response, loyalty, and sustainable performance underscore their
importance, the lack of significant findings for social communication suggests that future research should explore alternative
factors and mechanisms that might better explain territorial sustainable performance.

5. Conclusion

Based on the findings, it can be concluded that social communication (SC) does not have a significant direct impact on
territorial sustainable performance (TSP), territorial response (TR), or territorial loyalty (TL). This suggests that SC alone
may not be a sufficient factor to directly drive these outcomes. The influence of SC might be more complex, potentially
requiring interactions with other factors that were not included in the current model to have a significant effect.

In contrast, the study demonstrates that both territorial response (TR) and territorial loyalty (TL) play a significant and positive
role in enhancing TSP. These findings highlight the importance of focusing on strategies aimed at strengthening territorial
response and loyalty as a means to improve sustainable performance. This implies that efforts to promote TSP should prioritize
these factors rather than relying solely on social communication initiatives.

The mediation analysis further reveals that neither TR nor TL serve as significant mediators in the relationship between SC
and TSP. This suggests that the pathways through which SC could influence TSP may involve other mechanisms not
accounted for in the model, indicating the need for future research to explore additional variables that might better explain
these dynamics.

In summary, while territorial response and loyalty are critical drivers of sustainable performance, the role of social
communication appears to be limited or indirect. Effective strategies to enhance territorial sustainability should thus prioritize
enhancing TR and TL, while also considering the inclusion of other influential factors beyond social communication.
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