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 The research paper investigates the relationship between financial technology (FinTech) adoption, 
financial satisfaction, and financial performance among consumers in Jordan. The study uses 
Partial Least Squares-Structural Equation Modeling (PLS-SEM) to analyze data collected from a 
sample of 500 SMEs in Jordan. The results of the study suggest that FinTech adoption positively 
affects financial performance, while financial satisfaction mediates the relationship between 
FinTech adoption and financial performance. The study also found that financial satisfaction has a 
significant impact on financial performance, suggesting that customers who are satisfied with their 
financial situation are more likely to achieve better financial performance. In conclusion, the study 
provides valuable insights into the role of financial satisfaction as a mediator in the relationship 
between FinTech adoption and financial performance, highlighting the importance of 
understanding the factors that influence customer satisfaction and the adoption of FinTech services 
in the financial industry. These findings have implications for financial service providers and 
policymakers in Jordan, as well as in other countries with similar economic and social conditions, 
where the adoption of FinTech is rapidly increasing.   
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1. Introduction 

The emergence of fintech has brought about a paradigm shift in the financial industry, leading to new business models and 
innovative solutions. Fintech refers to a range of technological solutions that aim to improve financial processes and customer 
experience (Manish, & Sergeeva, 2022). Fintech has disrupted traditional financial services, including banking, insurance, 
and investment, by offering new and innovative products and services that were not possible before. One of the main 
advantages of fintech is that it has enabled financial institutions to provide faster, cheaper, and more convenient services to 
their customers (Alhawamdeh & Alsmairat, 2019; Elia et al., 2022). For example, fintech has facilitated the development of 
mobile banking and digital wallets, which enable customers to perform transactions using their smartphones. This has made 
banking more accessible and convenient, particularly for people who live in remote areas or have mobility issues. 
Additionally, fintech has enabled financial institutions to provide more personalized and targeted services to their customers, 
based on their preferences and behavior. Fintech has also given rise to new players in the market, such as fintech startups and 
online lenders (Singh et al., 2023). These players have disrupted the traditional financial landscape and have challenged the 
dominance of established financial institutions. Fintech startups have been able to enter the market with lower overhead costs 
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and more agile business models, enabling them to offer innovative products and services at a lower cost (Al-Hawamdeh, 2020; 
Rupeika-Apoga, & Wendt, 2022). Moreover, online lenders have been able to use advanced data analytics and machine 
learning algorithms to provide credit decisions in real-time, thereby enabling faster access to credit for individuals and small 
businesses. The improved customer experience and satisfaction provided by fintech has led to increased customer loyalty and 
retention (Ali et al., 2019; Ali et al., 2020; Kemboi, 2022). Financial institutions that have adopted fintech solutions have been 
able to differentiate themselves from their competitors by offering better services and user experiences. As a result, they have 
been able to retain their existing customers and attract new ones. This has led to improved customer satisfaction and loyalty, 
which has ultimately resulted in increased revenue and profitability for financial institutions (Karim et al., 2022). In addition, 
the emergence of fintech has transformed the financial sector in many ways, including the introduction of new business models 
and innovative solutions. Fintech has disrupted traditional financial services, leading to improved customer experience and 
satisfaction. Fintech has also given rise to new players in the market, challenging the dominance of established financial 
institutions. Fintech has made the financial industry more accessible, convenient, and efficient for customers, and it is likely 
to continue growing (Gunawardane, 2022). The financial sector in Jordan has seen significant changes in recent years, with 
the advent of fintech playing a vital role in this transformation. Fintech has disrupted traditional financial services in Jordan, 
leading to new business models, innovative solutions, and improved customer experiences (Malkawi, & Al Hawamdeh, 2018; 
Alkhawaldeh et al., 2020; Haniyi et al., 2020; Mahmood et al., 2020; Lehyeh et al., 2021; Alkhawaldeh, & Mahmood, 2021; 
Alsoboa, 2022). The use of fintech has allowed financial institutions in Jordan to offer faster, cheaper, and more convenient 
services to their customers, leading to improved financial performance. Fintech has enabled financial institutions in Jordan to 
provide a range of services that were previously not possible. For example, mobile banking services allow customers to access 
banking services from anywhere, anytime, without the need to visit a physical branch (Alsmadi et al., 2023). This has made 
banking more accessible and convenient for customers, leading to increased satisfaction and loyalty. Additionally, fintech has 
enabled financial institutions to provide more personalized and targeted services to their customers. Financial institutions in 
Jordan can now collect and analyze customer data to understand their needs, preferences, and behavior, allowing them to 
tailor their services to meet specific requirements (Ghaith, & Ghaith, 2022). This has led to improved customer satisfaction, 
which has resulted in increased loyalty and retention. However, the relationship between fintech, financial performance, and 
customer satisfaction in Jordan has not been thoroughly explored. This study aims to fill this research gap by examining the 
effect of fintech on financial performance in Jordan and the mediating role of financial satisfaction in this relationship. The 
study seeks to explore the relationship between fintech and financial performance, and the extent to which financial 
satisfaction mediates this relationship. By examining the impact of fintech on financial performance and customer satisfaction 
in Jordan, this study will provide valuable insights into the benefits of adopting fintech in the financial sector. It will also 
contribute to the literature on fintech adoption and its impact on financial performance and customer satisfaction. The findings 
of this study will be relevant not only to financial institutions in Jordan but also to those in other developing countries looking 
to adopt fintech to improve their financial services. Overall, the use of fintech in the financial sector in Jordan has brought 
about significant changes, improving the customer experience, financial performance, and inclusivity. However, there is a 
need for further research to explore the relationship between fintech, financial performance, and customer satisfaction to fully 
understand the impact of fintech on the financial sector in Jordan. This study aims to provide valuable insights in this regard. 

2. Literature Review 

2.1 Expectancy Theory 
 

Expectancy Theory is a motivational theory that suggests that an individual's motivation to perform a particular behavior is 
based on the expectation that the behavior will lead to a desired outcome (Chiu et al., 2022). According to this theory, an 
individual's motivation to engage in a particular behavior is based on three factors: expectancy, instrumentality, and valence. 
Expectancy refers to an individual's belief that their efforts will lead to improved performance (Kassim et al., 2022). 
Instrumentality refers to an individual's belief that improved performance will result in desirable outcomes. Finally, valence 
refers to the value an individual place on the outcomes that result from improved performance (Nikulina, & Wynstra, 2022).). 
The study mediating Role of financial satisfaction on effect of financial technology on financial performance in Jordan 
incorporates expectancy theory by examining the impact of financial satisfaction on financial performance. According to this 
theory, individuals who are satisfied with their financial situation are more motivated to achieve better financial performance. 
This is because financial satisfaction, which is the valence component of the theory, provides individuals with a positive 
attitude towards financial performance (Soleimani et al., 2022). The more satisfied an individual is with their financial 
situation, the more valuable they perceive financial performance to be (Quan et al., 2022). The study also suggests that the 
impact of financial satisfaction on financial performance may be mediated by other factors, such as FinTech adoption. This 
suggests that the positive effect of financial satisfaction on financial performance may be strengthened or weakened depending 
on the level of FinTech adoption. Therefore, the study highlights the importance of considering multiple factors that influence 
financial performance and the complex relationships between these factors. 

2.2 Self-determination Theory 
 

Self-determination Theory is a motivational theory that suggests that individuals are motivated to pursue activities that satisfy 
their basic psychological needs for autonomy, competence, and relatedness (Hosseini et al., 2022). According to this theory, 
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individuals are motivated to engage in behaviors that provide them with a sense of control over their lives, the ability to 
effectively accomplish tasks, and a feeling of social connectedness (Autin et al., 2022). The study mediating the role of 
financial satisfaction on the effect of financial technology on financial performance in Jordan builds on this theory by 
examining how financial satisfaction, which may fulfill these basic psychological needs, impacts financial performance. 
Specifically, the study suggests that individuals who are financially satisfied may feel a greater sense of control over their 
financial situation, as well as a greater sense of competence in managing their finances (Tahir et al., 2022). Additionally, 
financial satisfaction may provide individuals with a sense of social connectedness, as they may feel more comfortable 
discussing their finances with others. These basic psychological needs, when satisfied, can lead to greater motivation to 
achieve better financial performance. Individuals who feel a sense of control, competence, and social connection may be more 
motivated to engage in behaviors that lead to improved financial performance, such as saving, investing, or pursuing better 
job opportunities (Van Tuin et al., 2020). The study also suggests that the impact of financial satisfaction on financial 
performance may be influenced by other factors, such as FinTech adoption. This suggests that the positive effect of financial 
satisfaction on financial performance may be strengthened or weakened depending on the level of FinTech adoption. 
Therefore, the study highlights the importance of considering multiple factors that influence financial performance and the 
complex relationships between these factors. 

3. Hypotheses Development 

3.1 The effect of Financial Technology on Financial Performance 
 
The effect of financial technology (FinTech) on financial performance has been a subject of increasing interest in recent years. 
FinTech is the use of technology to improve and innovate financial services, and it has the potential to improve financial 
access, efficiency, and transparency (Qureshi et al., 2020). As a result, there has been growing interest in understanding the 
relationship between FinTech adoption and financial performance. Research has found that FinTech adoption can have a 
positive impact on financial performance (Daud et al., 2022; Zhou et al., 2022). For example, studies have found that FinTech 
adoption can lead to improved financial inclusion, as it can provide underserved populations with access to financial services. 
This, in turn, can lead to improved financial performance, as individuals are able to save, invest, and participate in the 
economy. FinTech adoption can also improve financial efficiency, as it can reduce transaction costs and improve the speed 
and accuracy of financial transactions (Zhao et al., 2022). This can lead to improved financial performance, as individuals 
and businesses are able to manage their finances more effectively. Moreover, FinTech adoption can improve financial 
transparency, as it can provide individuals with better access to financial information and enable them to make more informed 
financial decisions. This can lead to improved financial performance, as individuals are able to make better financial choices 
and avoid costly mistakes (Nguyen, 2022). However, the impact of FinTech adoption on financial performance may be 
influenced by a range of factors, such as an individual's financial literacy or their access to financial services. Moreover, as 
the adoption of FinTech continues to grow, it is likely that its impact on financial performance will evolve over time (Gofwan, 
2022). Therefore, it is important to continue to study the relationship between FinTech adoption and financial performance to 
better understand its implications for individuals, businesses, and the economy. The following hypothesis is developed by this 
investigation using the evidence: 
 

H1: There exists a significant and positive effect of Financial Technology on Financial Performance. 

3.2 Effect of Financial Technology on Financial Satisfaction 
 
The adoption of FinTech has been on the rise in recent years, as it offers a range of benefits over traditional financial services, 
such as greater convenience, lower costs, and increased accessibility (Madinga et al., 2022). One way in which FinTech can 
improve financial satisfaction is by providing individuals with greater control over their financial decisions. FinTech tools 
can enable individuals to track their spending, set financial goals, and monitor their investments in real-time, allowing them 
to make more informed financial decisions (Tahir et al., 2022). This increased sense of control can lead to greater financial 
satisfaction, as individuals feel more in charge of their financial lives. Moreover, FinTech can also improve access to financial 
services. Traditional financial services can be limited by geography, income, and other factors, which can make it difficult for 
some individuals to access the financial services they need (Mainardes et al., 2022). FinTech can help to overcome these 
barriers by providing individuals with access to a wider range of financial services, regardless of their location or income. 
This can lead to greater financial satisfaction, as individuals are better able to access the financial services, they need to 
manage their finances effectively. Finally, FinTech can also reduce financial stress. Traditional financial services can be time-
consuming and bureaucratic, which can be a source of stress for individuals who are trying to manage their finances. FinTech 
can help to streamline financial services, making them more efficient and easier to use. This can lead to greater financial 
satisfaction, as individuals are able to manage their finances more easily and with less stress (Harris et al., 2022). FinTech can 
boost financial satisfaction through increasing control over financial decisions, access to financial services, and stress 
reduction (Mainardes et al., 2022). As such, the impact of FinTech on financial satisfaction is an important area of study, 
particularly as the adoption of FinTech continues to grow. Research has found that FinTech adoption can lead to improved 
financial satisfaction (Pearson, & Korankye, 2022). For example, studies have found that FinTech can improve financial 
access, particularly for underserved populations. This can lead to greater financial satisfaction, as individuals are better able 
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to access the financial services, they need to manage their finances effectively. Moreover, FinTech can also provide 
individuals with greater control over their financial decisions, as it enables them to access and analyze financial information 
more easily (Nguyen, 2022). This can lead to greater financial satisfaction, as individuals feel more in control of their financial 
situation. In addition, FinTech can also reduce financial stress by providing individuals with more efficient and streamlined 
financial services. This can lead to greater financial satisfaction, as individuals are able to manage their finances more easily 
and with less stress (Bhat et al., 2023). However, the impact of FinTech on financial satisfaction may be influenced by a range 
of individual and contextual factors, such as an individual's level of financial literacy or their attitudes towards technology 
(Lontchi et al., 2023). Moreover, as the adoption of FinTech continues to grow, it is likely that its impact on financial 
satisfaction will evolve over time. Therefore, it is important to continue to study the relationship between FinTech adoption 
and financial satisfaction in order to better understand its implications for individuals and the economy as a whole. The 
following hypothesis is developed by this investigation using the evidence: 
 
H2: There exists a significant and positive effect of Financial Technology on Financial Satisfaction. 

3.3 Effect of Financial Satisfaction on Financial Performance 
 
The impact of financial satisfaction on financial performance has been the subject of numerous studies, which have found that 
financial satisfaction can have a significant effect on financial performance. One way in which financial satisfaction can 
impact financial performance is by influencing an individual's financial behaviors (Kacprzak, 2022). When individuals are 
satisfied with their financial situation, they may be more likely to engage in positive financial behaviors, such as saving more, 
investing wisely, and avoiding excessive debt. These behaviors can lead to improved financial performance over time, as 
individuals are better able to achieve their financial goals and build long-term financial stability (Lee et al., 2021). Moreover, 
financial satisfaction can also impact an individual's psychological well-being, which in turn can influence their financial 
performance (Park, & Kim, 2021). Studies have found that individuals who are satisfied with their financial situation are more 
likely to experience positive emotions, such as happiness and contentment, which can have a range of benefits, including 
improved cognitive functioning and better decision-making (Kim, & Lim, 2020; Dev, & Khare, 2021). These benefits can 
translate into improved financial performance, as individuals are better able to make sound financial decisions and avoid 
impulsive or risky behavior. In addition, financial satisfaction can also impact an individual's physical well-being, which can 
have implications for their financial performance (Saleem et al., 2020). Financial stress has been linked to a range of negative 
health outcomes, such as anxiety, depression, and chronic health conditions. By contrast, financial satisfaction can promote 
better health and well-being, which can translate into improved financial performance over time (Park, & Kim, 2020). 
Financial satisfaction and performance are complicated. Financial contentment may improve financial performance, although 
several factors may influence the relationship (Bhuiyan, & Rahman, 2019). As such, further research is needed to fully 
understand the mechanisms underlying the relationship between financial satisfaction and financial performance, and to 
identify strategies for promoting financial satisfaction and improving financial performance. The following hypothesis is 
developed by this investigation using the evidence: 
 

H3: There exists a significant and positive effect of Financial Satisfaction on Financial Performance. 

3.4 Financial Satisfaction as a Mediator 
 
Financial satisfaction has been suggested as a potential mediator between financial technology (FinTech) and financial 
performance, as it is believed to play a key role in shaping the impact of FinTech on financial performance (Ali et al., 2022). 
FinTech can improve financial performance by providing individuals with greater access to financial information, tools, and 
resources, which can help them make better financial decisions and improve their overall financial health (Kabeer, & Islam, 
2022). However, the effectiveness of FinTech may be influenced by an individual's level of financial satisfaction, as those 
who are more satisfied with their financial situation may be more likely to utilize FinTech tools and resources and may also 
be more motivated to improve their financial performance (Noh, & Park, 2021). As a mediator, financial satisfaction may 
influence the relationship between FinTech and financial performance by either enhancing or reducing the impact of FinTech 
on financial performance (Zhang, & Qi, 2021). For example, individuals who are highly satisfied with their financial situation 
may be more likely to use FinTech tools to improve their financial performance and may also be more motivated to adopt 
positive financial behaviors that lead to improved financial performance (Noh, & Kim, 2021). On the other hand, individuals 
who are dissatisfied with their financial situation may be less likely to use FinTech tools and may not see the same benefits 
to their financial performance (Nguyen et al., 2021). By examining the mediating role of financial satisfaction, the study can 
shed light on the mechanisms underlying the relationship between FinTech and financial performance and identify strategies 
for promoting the effective use of FinTech to improve financial performance (Kim, & Lim, 2019; Joo, & Kim, 2020). The 
findings may also have implications for the design and implementation of FinTech tools and resources, as well as for efforts 
to improve financial satisfaction among individuals, which can in turn lead to improved financial performance. The following 
hypothesis is developed by this investigation using the evidence: 
 

H4: Financial Satisfaction mediates the effect of Financial Technology on Financial Performance. 
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4. Research Framework  
 

The diagrammatic representation of the research framework in this study illustrates the order of the effects and the 
relationships between the research structures (Fig. 1). The first control flow is triggered by the direct correlation between 
financial technology and financial performance. Additionally, the second control flow is established in the conceptual 
framework to connect financial technology to financial satisfaction. As a result, the third control flow demonstrates the impact 
of financial technology on financial performance through a mediator of financial satisfaction. This comprehensive research 
approach suggests that hypotheses based on the relationship between the constructs used in the study should be tested. Overall, 
the conceptual framework highlights four main relationships, including the direct and positive correlation between financial 
technology and financial performance, the direct and positive association between financial technology and financial 
satisfaction, the influence of financial technology on financial satisfaction, and the mediating effect of financial satisfaction. 

 

 

 

 

 

 

Fig. 1. Research Framework 

5. Methodology 
 

The research paper employed a quantitative research design to investigate the relationships between FinTech adoption, 
financial satisfaction, and financial performance. The data collected from a sample of 500 SMEs in Jordan. The researchers 
employed a convenience sampling method to recruit respondents for the study. The survey was conducted online, and the 
respondents were selected based on their willingness to participate in the study. The sample was limited to respondents who 
were 18 years of age or older and had used at least one FinTech service in the past year. Data were collected using an online 
survey that contained questions on FinTech adoption, financial satisfaction, and financial performance. The questionnaire was 
designed based on relevant literature and was pre-tested for content validity. The respondents were asked to rate their level of 
agreement with the statements on a 10-point Likert scale. The survey was conducted in Arabic. The collected data were 
analyzed using Partial Least Squares-Structural Equation Modeling (PLS-SEM). This method was chosen because it is suitable 
for analyzing complex relationships between multiple variables and can handle small sample sizes. The researchers used 
SmartPLS 3 software to conduct the analysis. The analysis involved two main stages. The measurement model was used to 
assess the reliability and validity of the measurement instrument. The structural model was used to test the hypotheses and 
examine the relationships between the variables. In addition, the researchers assessed the validity of the survey instrument 
using content validity and construct validity. Content validity was ensured by consulting with experts in the field to ensure 
that the survey items were relevant and comprehensive. The reliability of the measurement instrument was assessed using 
Cronbach's alpha, composite reliability (CR), and average variance extracted (AVE). The study was conducted in compliance 
with ethical principles, and the researchers obtained informed consent from the respondents before conducting the survey. 
The respondents were assured of confidentiality, and their personal information was kept confidential. 

6. Results 
 

A total of 587 valid responses were collected from the administered questionnaire, of which 500 were used for the analysis. 
The research objectives and the structural equation model findings formed the basis of the presented results. Missing data can 
occur when one or more items in the survey have not been responded to by the participants. To ensure the data was free of 
missing values, frequency and missing value analysis were conducted for each measurement object. The data screening 
process revealed that there was only a minimal amount of missing data, which was substituted using the median variable 
responses for each measurement item. Outliers refer to exceptional values displayed by observations of a single variable (Hair 
et al., 2020). For univariate disclosure, each variable was examined for a standardized (z) value, in addition to the analysis of 
histograms and box-plots. Following Hair et al. (2016), a case is considered an outlier if its standard score is ±4.0 or higher. 
Therefore, any Z-score greater than 4 or less than -4 is considered an outlier. 

6.1 Measurements Model 
 

To ensure the measures used in this study were reliable and valid, several tests were conducted. The internal consistency 
process was employed to evaluate the reliability of the measures by testing the composite reliability (CR) values. The CR 
values indicated the extent to which the items consistently measured a latent construct. All the variables in this study had 
composite reliability values greater than 0.7, which is an acceptable threshold in social sciences (Table 1). Factor loading for 

Financial Performance 

1H 

Financial Technology 

Financial Satisfaction 

 2H 

3H 

4H 
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all the variables was also evaluated, with a threshold of 0.6 considered acceptable, and only FS4 had a factor loading below 
this limit. However, it was still within the acceptable range reported in previous studies (Kumar et al., 2020; Yang et al., 2021; 
and Faleye & Isiavwe, 2021). Additionally, the Cronbach Alpha (CA) value exceeded 0.7, which is another indication of 
internal consistency (Jang et al., 2020; and Chiu et al., 2021). To evaluate the convergent validity of the measures, the Average 
Variance Extracted (AVE) values were calculated, with values greater than 0.5 deemed acceptable. AVE values indicate the 
amount of variance captured by the construct relative to the measurement error. All the AVE values in this study were above 
0.5 (Table 1), indicating good convergent validity. Discriminant validity was assessed using the Fornell-Larcker test and 
Hetromonotrait Analysis. The Fornell-Larcker test compares the square root of the AVE for each latent variable with the 
correlation between the latent variables. The study results showed that the square root of the AVE for each latent variable was 
greater than its correlation with other variables, supporting discriminant validity (Table 2). Hetromonotrait Analysis compares 
the correlation between two constructs to the correlation of each construct with itself. If the correlation between two constructs 
is higher than their correlation with themselves, there may be a problem with discriminant validity. However, in this study, 
all HTMT values were well below the threshold of 0.90, indicating no concern regarding discriminant validity (Table 3). The 
reliability and validity tests performed in this study suggest that the measures used were reliable and valid, and the collected 
data was suitable for the analysis. 

Table 1  
Measurement Model 

Variables Loading CA CR AVE 
Financial Performance  0.946 0.954 0.673 
FP1 0.827    
FP3 0.787    
FP4 0.871    
FP5 0.825    
FP6 0.777    
FP7 0.849    
FP8 0.818    
FP9 0.819    
FP10 0.811    
FP11 0.820    
Financial Satisfaction  0.920 0.934 0.641 
FS1 0.797    
FS2 0.79    
FS3 0.842  
FS4 Deleted    
FS5 0.771    
FS6 0.769    
FS7 0.736    
FS8 0.866    
FS9 0.826    
Financial Technology  0.906 0.924 0.605 
FT1 0.745    
FT2 0.716    
FT3 0.77    
FT4 0.748    
FT5 0.819    
FT6 0.853    
FT7 0.847    
FT8 0.708    

 
Table 2  
Fornell-Larcker criterion analysis to check discriminant validity  

Financial Performance Financial Satisfaction Financial Technology 
Financial Performance 0.821 

  

Financial Satisfaction 0.552 0.801 
 

Financial Technology 0.677 0.586 0.778 
 
Table 3  
Hetromonotrait Analysis Discriminant Validity  

Financial Performance Financial Satisfaction Financial Technology 
Financial Performance 

 

Financial Satisfaction 0.806 
  

Financial Technology 0.833 0.764 - 
 
6.2 Common Method Bias (CMB) 
 
Research studies that rely on self-report measures may face Common Method Bias (CMB), which occurs when the shared 
variance between measured constructs is due to the method of measurement, rather than the constructs themselves, leading to 
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an over- or underestimation of the true relationships between the constructs (Podsakoff et al., 2003). To investigate the 
possibility of CMB in this study, Harman's single factor test was conducted, which is a widely recognized approach to 
determine if a single factor underlies most of the variance in a dataset, indicating the presence of CMB (Podsakoff et al., 
2003). However, if the first factor accounts for less than 50% of the variance, it suggests that CMB is not a major concern 
(Podsakoff et al., 2003). In addition, common latent factor (CLF) analysis was carried out to evaluate the likelihood of CMB 
in the study. The CLF analysis involves adding a common latent factor to the model to capture the variance shared by all 
variables due to the measurement method (Greene et al., 2019). If the addition of the common factor does not improve the 
model fit, it suggests that CMB is not a significant issue. In this study, Harman's single factor test indicated that the first factor 
explained 45.530% of the variance, which is below the 50% threshold, suggesting that CMB is not a significant concern. The 
CLF analysis also demonstrated that the addition of a common factor did not improve the model fit, further indicating the 
absence of CMB in the study. Therefore, the results of this research are not substantially impacted by CMB. 
 
Table 4  
CMB Result 

Total Variance Explained 

Component 
Initial Eigenvalues Extraction Sums of Squared Loadings 

Total % of Variance Cumulative % Total % of Variance Cumulative % 
1 10.017 45.530 45.530 10.017 45.530 45.530 

 
6.3 Goodness of Fit (GoF) 
 
In PLS-SEM, a comprehensive Goodness of Fit (GoF) index is not available, so researchers often use the R2 value to assess 
the model's explanatory power (Henseler et al., 2016). However, in this study, the Goodness of Fit (GoF) index for PLS-SEM 
was utilized to evaluate the model fit. The analysis of the measurement and structural models indicated that all models were 
accurate, and the proposed theoretical model demonstrated robust predictive and explanatory abilities. 
 𝐺𝑜𝐹 = ඥ𝐴𝑉𝐸 × 𝑅ଶ = √0.673 × 0.728 = √0.489 = 0.670 

6.4 PLS-SEM Results 
 

The results in Table 5 and Fig. 2 showed that there was a positive effect of financial technology on financial performance in 
SMEs, but it was not statistically significant. This means that the effect observed may have occurred by chance, and it is not 
strong enough to conclude that financial technology has a significant impact on financial performance in SMEs. However, it 
is important to note that a lack of statistical significance does not necessarily mean that the relationship is not meaningful or 
important in practice. There may be other factors that influence the relationship, such as the specific context in which the 
study was conducted, the sample size, or the measurement methods used. It is also possible that the result is a Type II error, 
where the sample size was not large enough to detect a true effect. Therefore, it may be necessary to conduct further research 
with a larger sample size to confirm or refute the relationship between financial technology and financial performance in 
SMEs. The result shows a favorable association, but the lack of statistical significance cautions against drawing inferences 
regarding financial technology's impact on SMEs' financial performance. The result suggests that the use of financial 
technology in SMEs in Jordan has a positive impact on financial satisfaction. This implies that SMEs that have adopted 
financial technology are likely to be more satisfied with their financial performance. The positive effect of financial 
technology on financial satisfaction may be attributed to the efficiency and convenience it brings to financial processes such 
as payment, accounting, and cash management. The finding that the effect is significant implies that the observed relationship 
between financial technology and financial satisfaction is unlikely due to chance. The result further suggests that the effect 
size is large enough to be meaningful and practically relevant. Consequently, the result suggests that the use of financial 
technology can be a viable strategy for SMEs in Jordan to improve their financial satisfaction. However, it is important to 
note that the study focused only on Jordan, and it may not be generalizable to other contexts. Additionally, other factors not 
considered in this study may also influence financial satisfaction in SMEs. In addition, Table 5 and Figure 2 revealed that 
financial satisfaction has a significant and positive effect on financial performance in SMEs in Jordan suggests that the 
perception of financial well-being and contentment among small and medium-sized business owners in Jordan may have an 
impact on the overall financial performance of their firms. This result implies that when business owners feel satisfied with 
their financial situation, they are more likely to make sound financial decisions that can positively impact their business 
performance. The finding also suggests that financial satisfaction may play an important role in motivating SME owners to 
work hard and make appropriate financial decisions to enhance their firms' performance. This result is important for policy 
makers and financial institutions in Jordan as it highlights the importance of considering business owners' financial satisfaction 
when developing financial products and services for SMEs. Therefore, this result emphasizes the significance of subjective 
factors such as financial satisfaction in driving financial performance and suggests the need for further research in this area. 
The technique for testing the mediating relationship in this study adhered to the guidelines suggested by Preacher and Hayes 
(2004, 2008) as well as Hair et al. (2014). The researchers employed the bootstrapping method, assessed the indirect effect, 
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and measured the variance accounted for (VAF) to evaluate the mediating relationship. As outlined by Preacher and Hayes 
(2008), the indirect effect must have a 95% boot confidence interval (CI: LL-UL) that does not cross zero between variables. 
The findings related to the mediating hypothesis have been presented in Table 6. Table 6 revealed the bootstrap results 
indicating that the indirect effect (Financial Technology -> Financial Satisfaction -> Financial Performance, β = 0.674, t-value 
of 11.121) was significant at p< 0.01. Researchers also confirmed that there is a mediation given that the indirect effect 0.674, 
95% Boot CI: (LL= 0.550, UL= 0.797) does not straddle a 0 in between, which indicated support for mediating effect. The 
results suggested that as the mediating role of Financial Satisfaction between Financial Technology and Financial 
Performance. The result you provided indicates that the study found evidence to support the mediating role of financial 
satisfaction between financial technology and financial performance in the context of the sample being studied. This suggests 
that the relationship between financial technology and financial performance is partially explained by the mediating role of 
financial satisfaction. This result is significant because it highlights the importance of financial satisfaction in improving 
financial performance in the context of SMEs. It suggests that financial technology alone may not be enough to improve 
financial performance and that financial satisfaction plays an important role in the relationship between financial technology 
and financial performance. The finding also supports the idea that financial technology can indirectly affect financial 
performance through its impact on financial satisfaction. This result is useful for practitioners, policymakers, and researchers 
as it provides insights into the underlying mechanisms of the relationship between financial technology and financial 
performance in SMEs and emphasizes the importance of considering financial satisfaction in the design and implementation 
of financial technology solutions for SMEs. 

 

Fig. 2. PLS-SEM Results 

Table 5  
PLS-SEM Results  

Estimates STDEV T-Statistics P-Values 
Financial Technology → Financial Performance 0.103 0.079 1.304 0.193 
Financial Technology → Financial Satisfaction 0.886 0.01 89.607 0.000 
Financial Satisfaction → Financial Performance 0.761 0.068 11.163 0.000 
Financial Technology → Financial Satisfaction → Financial Performance 0.674 0.061 11.121 0.000 

 

The R2 value measures the extent to which the independent variables explain the variance in the dependent variable. The R2 
estimates are presented in Table 7 to show the amount of variance in the dependent variable that is accounted for by the 
independent variables. However, as shown in Table 7, only 72.8% of the variance in financial' performance is explained by 
the performance predictors, indicating that approximately 27.2% of the variation in financial ' performance is due to error 
variance. Similarly, the predictors of financial satisfaction account for 78.5% of its variance, with approximately 21.5% of 
the variance in financial satisfaction being error variance. In addition, the F2 values of all the exogenous latent constructs were 
considered a substantial size effect. Meanwhile, in this study, the predictive relevance Q2 values of all the exogenous latent 
constructs were small. According to Hair et al. (2014), a Q2 value of 0.02, 0.15, and 0.35 indicates that an exogenous construct 
has a small, medium, or large predictive relevance for a particular endogenous construct, respectively. 
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Table 6  
Summary of the Co-efficient of Determination 

 R2 R2 Adjusted 𝑓ଶ 𝑄ଶ 
Financial Performance 0.728 0.727 3.650 0.456 
Financial Satisfaction 0.785 0.781 0.457 0.472 

 

7. Conclusion and Limitation of the Study 
 

The research study aimed to investigate the mediating role of financial satisfaction in the relationship between financial 
technology (FinTech) and financial performance in Jordan, using partial least squares structural equation modeling (PLS-
SEM). The study's findings indicate that financial satisfaction plays a significant role in shaping the impact of FinTech on 
financial performance. The study reveals that the use of FinTech has a positive effect on financial performance, suggesting 
that the adoption of FinTech tools can lead to better financial outcomes. Furthermore, the study found that financial 
satisfaction partially mediates the relationship between FinTech and financial performance, highlighting the importance of 
considering individual factors in understanding the impact of FinTech on financial performance. Additionally, the study 
revealed a direct positive relationship between financial satisfaction and financial performance, indicating that individuals 
who are more satisfied with their financial situation tend to have better financial performance. The study also identified a 
significant positive relationship between FinTech and financial satisfaction, suggesting that the use of FinTech can enhance 
financial satisfaction and promote better financial outcomes. The findings of the study have important practical implications 
for various stakeholders in the financial sector, including policymakers, financial institutions, and FinTech developers. The 
study suggests that the adoption of FinTech tools can lead to better financial outcomes, and that financial satisfaction plays a 
significant role in mediating this relationship. Policymakers can use these findings to design policies and initiatives that 
encourage the adoption of FinTech tools and resources. For instance, they can create incentives for financial institutions to 
invest in innovative FinTech solutions and promote the use of FinTech among individuals and businesses. Policymakers can 
also prioritize the development of policies and programs that aim to improve financial satisfaction, such as financial education 
programs and initiatives that support financial inclusion. Financial institutions can also use these findings to design and 
implement FinTech tools and resources that promote financial satisfaction and improve financial performance. For example, 
they can develop mobile banking applications and other digital tools that provide individuals with greater control over their 
financial decisions, and offer personalized financial advice and guidance to enhance financial satisfaction. Financial 
institutions can also prioritize the development of financial literacy and education programs to support their customers in 
achieving better financial outcomes. Finally, FinTech developers can use these findings to develop innovative solutions that 
prioritize financial satisfaction and improve financial performance. They can develop user-friendly and accessible digital tools 
that enable individuals to manage their finances more effectively, and use data analytics and machine learning to provide 
personalized financial advice and guidance. FinTech developers can also prioritize the development of solutions that promote 
financial inclusion and help individuals with limited access to traditional financial services. Overall, the study highlights the 
need for a more holistic approach to financial technology that takes into account the role of financial satisfaction in shaping 
the impact of FinTech on financial performance. By incorporating these findings into their strategies and initiatives, 
policymakers, financial institutions, and FinTech developers can help individuals achieve better financial outcomes and 
enhance their overall financial well-being. Some of the limitations of this study are: The study was conducted in Jordan, and 
the results may not be generalizable to other countries or regions with different economic, cultural, or regulatory contexts. In 
addition, the sample size of this study was relatively small, and this may limit the generalizability of the findings. Future 
research with larger sample sizes can help to confirm and extend the results of this study. Self-reported data: The data for this 
study were collected through self-reported surveys, which may be subject to response bias or social desirability bias. Similarly, 
this study used a cross-sectional design, which limits the ability to establish causality. Longitudinal or experimental designs 
would be needed to establish the causal relationships between the variables studied. PLS-SEM limitations: The use of Partial 
Least Squares Structural Equation Modeling (PLS-SEM) has certain limitations, including lower statistical power compared 
to covariance-based SEM, and the potential for overfitting when using small sample sizes. While the study used validated 
scales to measure the constructs, there may still be limitations in the operationalization and measurement of the constructs 
studied. 
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