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 The purpose of this study was to analyze the influence of entrepreneurial competence and business envi-
ronment on the business success of creative industry SMEs in West Java which were affected by Covid-
19. Data collection was done using a questionnaire distributed to 254 respondents. Partial Least Square 
Structural Equation Modeling (PLS-SEM) was used to test the hypothesis. The results showed that en-
trepreneurial competence and business environment influenced the SMEs’ business success during the 
Covid-19 pandemic. This article also presents some managerial implications of the study. 
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1. Introduction 
 
The number of Covid-19 cases are increasing worldwide, forcing most of the world's population to stay at home. Many coun-
tries close roads and shops to limit the activities of their citizens. This situation causes many businesses to suffer from losses 
as they have to pay rent and their employees' salaries. Creative industry that was previously predicted to be an industry resilient 
to the crisis has been affected by the pandemic. With a pandemic creating havoc, the creative industry faces an uncertain 
future, business hard to ensure they survive and individual professionals compete with short-term survival (IN Bureau, 2020). 
Businesses across industries are struggling to survive, business operations are restricted, and supply chains are disrupted 
(Charles, 2020). Companies around the world are obliged to slow and stop the spread of the disease with staff doing remote 
work and self-isolation. Covid-19 has caused a significant economic impact on financial markets and vulnerable industries 
such as manufacturing industry, hotel industry, tourism industry and travel industry. Fifty million jobs in the travel and tourism 
industry are at risk because of this pandemic, whereas tourism and travel contribute 10% to the global GDP (John, 2020). 
Professionals in the creative industry are at risk of losing their income and jobs, especially workers who work in the informal 
sector (John, 2020). The crisis pushed millions of people into poverty, unemployment and worrying health conditions, even 
though the welfare of the society is very important for business success (Hollensbe et al., 2014; Van Tulder, 2019). In essence, 
business success is the success of a company in achieving its goals which is influenced by internal (competence, competitive-
ness, innovation) and external (environmental) factors (Suryana, 2014; Man & Lau, 2005). Covid-19 increases the uncertainty 
of the business environment. McKinsey (2020) reports that in 2020 the fashion industry's income fell 27 to 30 percent from 
the previous year. With such an uncertain business environment, it is difficult to ensure the survival of a business. The rela-
tionship between the business environment and business success is based on contingency theory which states that the decisions 
adopted by managers, as reflected in their behavior and actions, are influenced by their view of the most suitable way to act 
in a particular environmental context (Entrialgo et al., 2001). With a high level of business environment uncertainty, the 
decisions adopted by managers will tend to be incorrect. In situations of uncertainty, people have limited cognitive abilities. 
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So, they can only use limited rationality when making decisions in complex and uncertain situations (Simon, 1955). When 
people experience a high level of uncertainty about a problem and its solution, they can suffer from excessive stress, anxiety, 
and frustration because they have too many options to choose and do not have clear guidelines on where to direct their efforts 
(Schwartz, 2004), which will affect the level of creativity (Chua & Iyengar, 2008). Creativity is a competency that a manager 
must have. There is evidence that a hostile environment is characterized by unpredictable consumer demand and the actions 
of competitors, which often require changes in marketing practices and the way business is run (Kuratko et al., 2014). The 
most important resource for achieving business success is entrepreneurial competence, and in this case human resources act 
as an intangible corporate asset that can make the company more successful (Elenurm, 2012). In a pandemic situation like 
today, entrepreneurial competence plays an important role so that businesses can survive. Many previous studies have dis-
cussed the relationship between entrepreneurial competence and business success. (Al-Damen, 2015; Xiaogang & Xinchun, 
2005; Tanoira & Valencia, 2014; Alvarez & Busenitz, 2001). Entrepreneurial competence is directly related to performance 
(Mitchelmore & Rowley, 2010), and is also related to success in terms of economic growth and company size (Tang, et al., 
2007). Learning entrepreneurship in organizations is important to improve entrepreneurial competence and achieve business 
success (Baker et al., 2019). Mulyadi et al. (2018) stated that to give birth to new entrepreneurs who have competencies, 
entrepreneurship education is needed.  
 
This study is based on how businesses can succeed during the Covid-19 and post-Covid-19 pandemic. This study is also based 
on the existence of a research gap in this study with several previous studies related to suboptimal business success because 
it has not been based on the right environment and appropriate entrepreneurial competencies. This study examines the influ-
ence of entrepreneurial competence (EC) and the business environment (BE) on business success (BS) in creative industry 
SMEs in West Java. 
 
2. Literature review  
 
2.1 Entrepreneurial competence 
 
In general, competence is a person's ability or capacity to perform various kinds of tasks in a job.  Competence can be inter-
preted as the capacity which helps people work in an organization, so that the organization would able to achieve the expected 
results (Riyanti et al., 2017). According to Mitchelmore, et al. (2014), competencies can be divided into four main categories: 
“entrepreneurial competencies (e.g. idea generation, recognition, and taking advantage of opportunities), business and man-
agement competencies (e.g. business operational skills, financial and budgeting skills), human relations competencies (e.g. 
delegation skills, leadership skills), and conceptual and relationship skills (interpersonal skills, written communication skills, 
logical thinking skills)”. In this study, entrepreneurial competence is defined as the ability to carry out tasks or jobs that are 
based on knowledge and skills, which is supported by attitudes that characterize individuals to achieve business success. Man 
et al. (2008) discuss the classification of entrepreneurial competencies into 6 parts, namely: opportunity, relationship, concep-
tual, organizing, strategic, dan commitment.  According to Ahmad et al. (2010), behaviors are related to 9 (nine) competencies 
that must be understood by business people to measure entrepreneurial competence, including: Strategic, Commitment, Con-
ceptual, Opportunity, Organizing & Leading, Relationship, Learning, Personal, dan Technical. 
 
2.2 Business Environment 

 
In the entrepreneurial literature, business environment can be described as Benign versus Hostile, and Stable versus Dynamic. 
Both constructs are used to characterize the business environment (Entrialgo et al., 2001). The constructs have demonstrated 
reliability, and scales have been developed to accurately measure them.  A benign environment reflects generosity or ease, 
characterized by relatively high profit margins, low competitive intensity, and high loyalty customer; on the other hand, hostile 
environment is characterized by opposites. Environmental dynamism captures the frequency of change and change in the 
external environment, including changes in technology, customer choices, and the actions of competitors. Environmental 
perceptions held by key players in organizations are very important in determining how they deal with environmental uncer-
tainty. In particular, based on their perceptions of the environment, entrepreneurs implement strategies that they think appro-
priate for the environment (Weaver, et al., 2002). In a hostile environment, companies have to compete with scarce resources. 
Environmental dynamism refers to the degree of unexpected changes in the organizational environment (Goll & Rasheed, 
2004). Based on a study on the opinions of experts and current research on creative industry SMEs in West Java, it can be 
determined that the dimensions / measurements used in the business environment are as follows: (1) benign/hostile, as seen 
from the level of profit margins, business failure rates, levels of competition, and customer loyalty; and (2) stable/dynamic, 
as seen from the actions of competitors, adaptability, consumer tastes, and changes in technology. 
 
2.3 Business success 
 
Suryana (2014) argues that the essence of business success is the achievement of business goals. Business success is the main 
goal in a company because all activities carried out are aimed at achieving success. In general, success indicates a condition 
that is better or superior than the previous period. 
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Business performance or company organizational performance can be used as a reference in business success. Company 
performance is an important measure in a company, because it is related to the sustainability of the company (Jayawarna et 
al., 2014). This performance can be applied to all types of companies or industries in the world, including SMEs. Hoque 
(2004) states that financial measures are not the only way to measure business success. Researchers have reported that in 
recent years, there has been an increasing use of non-financial measures for evaluating business success. The past high em-
phasis on traditional performance metrics such as return on investment or net income diverted from concern for non-financial 
factors, such as market share, customer satisfaction, efficiency and productivity, product quality, as well as employee satis-
faction. Kaplan and Norton (1996) argue that the existence of non-financial measures can help managers recognize changes 
in the business environment. In addition, business objectives can be determined and assessed in terms of progress, which 
confirms the achievement of performance goals. 
 
Based on this description, two main determinants of business success, especially in SMEs, can be identified, namely (1) 
financial aspects and (2) non-financial aspects. Financial aspects are related to profitability, sales turnover, sales growth, and 
investment returns, while non-financial aspects are related to self-satisfaction, career advancement, customer satisfaction, 
customer loyalty, employee satisfaction, supplier relationships, business image, and work-family balance. 
 
2.4 Conceptual Framework and Hypothesis Development 

 
A literature review on entrepreneurial competence shows that the abilities, skills and behavior of entrepreneurs are very im-
portant for business results; both of which have theoretical and practical appeal. They are the starting point for approaches to 
modeling business success (Kiggundu, 2002; Man & Lau, 2005; Salomo, et al., 2008). The three main roles played by SME 
entrepreneurs are: entrepreneurial, managerial, and functional roles. It can be concluded that developing the right mix of 
competencies in accordance with the demands of the tasks associated with this role will have an impact on increasing entre-
preneurial effectiveness (Mayer-Haug et al., 2013).  In this regard, the proposed hypothesis is: 
 
H1: Entrepreneurial competence has a positive effect on business success. 
 
Business environment cannot be ignored. It can be both a driving force and a hindrance to the company's operation. The 
environment that can affect the operation of a business / company is the micro and macro environment (Suryana, 2014). The 
micro environment is an environment that is directly related to the company's operations, such as suppliers, employees, share-
holders, employers, managers, directors, distributors, customers / consumers, and others. The micro environment is a stake-
holder who is directly related to the company, especially in decision making. Macro environment is the shareholders outside 
the company which have an indirect effect on the operation of the company which can affect the overall vitality of the com-
pany, which includes the following matters; (1) economic environment; (2) the technological environment; (3) sociopolitical 
environment; (4) demographic environment and lifestyle (Suryana, 2014). The success of a business cannot be separated from 
the threats and opportunities that are presented by the environment in which the business operates. To minimize the negative 
impacts of a challenging business environment, it is important for entrepreneurs to engage with the environment proactively 
(Entrialgo et al., 2001). In this regard, the proposed hypothesis is: 
 
H2: The business environment has a positive effect on business success. 
 
3. Research methods  
 
The type of research used is descriptive with an explanatory survey method. Descriptive research is a type of research that 
aims to provide an overview of the research variables. The unit of analysis in this research is creative industry SMEs that are 
vulnerable to the impact of the Covid-19 pandemic (including the manufacturing industry, hotel industry, tourism industry, 
fashion industry and culinary industry) in West Java Province. The observation units (respondents) in this study were business 
actors at creative industry MSEs in West Java Province who filled out the research questionnaire. The sampling technique 
used is proportional random sampling. From the results of these calculations, a sample of 254 were determined. Thus, the 
minimum sample representation required for analysis was 254 respondents. The construct of each variable can be explained 
as follows: 
 

 Entrepreneurial Competence (EC), as an exogenous latent variable in this study, consists of 9 (nine) dimensions: 
Strategic (EC1), Commitment (EC2), Conceptual (EC3), Opportunity (EC4), Organizing & Leading (EC5), Rela-
tionship (EC6), Learning (EC7), Personal (EC8), and Technical (EC9). 

 The business environment (BE), as an exogenous latent variable in this study, consists of 2 (two) dimensions: Benign 
/ hostile (friendly / affluent) (BE1) and Stable / dynamic (BE2). 

 Business success (BS), as an endogenous latent variable in this study, consists of 2 (two) dimensions: Financial (BS1) 
and Non-financial (BS2). 
 

The analyses in this study consists of descriptive analysis and analysis of Partial Least Square Path Modeling (PLS-PM). 
Descriptive analysis is the statistic used to analyze data by describing the collected data as it is, which included the average 
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achievement value (mean) of each indicator, dimension, and variable, with certain categories. The category determination is 
based on the comparison of the maximum ideal average score minus the average score, which can be grouped into four 
quartiles (Low, Fairly Low, Fairly High, High). 
 
To test the hypothesis, a PLS analysis was used which included measurement models and structural models.  The measurement 
model analyzed the relationship between a construct and the indicator / dimension (also known as the manifest variable). The 
calculation of this measurement model includes: (1) Construct reliability with the measurement of Dijkstra-Henseler's rho, 
composite reliability, and Cronbach's alpha; (2) Convergent reliability with Average Variance Extracted (AVE) measurement; 
(3) Discriminant validity with Fornell-Larcker criterion and Heterotrait-monotrait ratio of correlations (HTMT); and finally 
(4) measuring indicators with factor loadings and cross loadings. 
 
The structural model is basically concerned with estimating the relationship between one construct and one or several other 
constructs. The determination of the structural model usually includes the following calculations. 
 

1. Inter-construct correlation 
2. The coefficient of determination (R2) 
3. Path coefficient, direct effect, indirect effect, and total effect 
4. Effect size (Cohen’s f2) 

 
4. Results and discussion  

 
Descriptive analysis shows the average achievement score, standard deviation, and category. The results of descriptive anal-
ysis for each construct can be presented in Table 1. 
 
Table 1  
Descriptive Analysis 

Dimension Average Std. Dev Category 
Strategic (EC1) 3.67 1.24 Fairly Low 
Commitment (EC2) 4.35 1.31 Fairly High 
Conceptual (EC3) 3.65 1.29 Fairly Low 
Opportunity (EC4) 3.68 1.26 Fairly High 
Organizing and Leading (EC5) 3.66 1.23 Fairly Low 
Relationship (EC6) 4.27 1.33 Fairly High 
Learning (EC7) 4.22 1.32 Fairly High 
Personal (EC8) 4.30 1.25 Fairly High 
Technical (EC9) 4.25 1.23 Fairly High 

Entrepreneurial Competence (EC) 4,01 1,28 Fairly High 
Dimension Average Std. Dev Category 

Benign/hostile (BE1) 4,26 1,26 Fairly High 
Stable/dynamic (BE2) 4,21 1,23 Fairly High 

Business Environment (BE) 4,24 1,25 Fairly High 
Dimension Average Std. Dev. Category 

Financial (BS1) 3,95 1,26 Fairly Low 
Non-Financial (BS2) 4,18 1,24 Fairly High 

Business Success (BS) 4,07 1,25 Fairly High 
 
From Table 1, it can be seen that the Entrepreneurship Competence (EC) of creative industry entrepreneurs in West Java is in 
the quite high category (with an average of 4.01 from the ideal of 7.00).  This shows that entrepreneurs have sufficient entre-
preneurial competence in running their business. Judging from each dimension, strategic competence (EC1) is quite low and 
tends to be evenly distributed in all types of creative industry businesses. Most of the creative industry businessmen in West 
Java have not fully had the ability to plan the company's vision-mission-goals. Most of these businessmen also do not have 
adequate ability to identify opportunities and the ability to align business activities with strategic planning. The achievement 
of the commitment (EC2) dimension is quite high, but not evenly distributed. Most of the creative industries in West Java 
have sufficient commitment in terms of transparency in business.  However, the commitment of business people to price-
quality of the product is also not clear, as is the commitment of business people in advancing their business as a whole. The 
achievement of the conceptual dimension (EC3) is the lowest when compared to the achievement of other dimensions in this 
entrepreneurial competency construct. Based on this achievement, it can be stated that most of the creative industry business-
men in West Java have low ability to create new ideas, the ability to see problems in new ways, and the ability to implement 
new ideas. The achievement of the Opportunity dimension (EC4) relates to the ability of business people to identify customer 
desires, seize business opportunities, and implement business opportunities. In this case, not many creative industry entrepre-
neurs in West Java are able to identify customer desires, seize business opportunities, or implement business opportunities. 
The achievement of the Organizing and Leading (EC5) dimension refers to the ability to direct subordinates, the ability to 
direct the organization, and the suitability of leadership styles. It can be stated that only some of the creative industry busi-
nessmen in West Java have high abilities in directing subordinates, directing the organization, and having a leadership style 
that is in accordance with the organizational structure. 
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The achievement of the Relationship dimension (EC6) is intertwined with the ability to relate to consumers, the ability to 
relate to subordinates, and the ability to relate to business partners. Basically, there are creative industry entrepreneurs in West 
Java who perceive that their ability to deal with consumers, subordinates and business partners is still in adequate. 
 
The achievement of the Learning dimension (EC7) refers to the achievements of creative industry entrepreneurs in West Java 
in terms of the ability to learn in various ways, the ability to be up-to-date with various information, and the ability to share 
knowledge / information. The ability of business people to learn in various ways, the ability to up-to-date information, and to 
share information still need to be improved. The achievements of the Personal dimension (EC8) are the ability to motivate, 
the ability to respond to criticism, and the ability to set business priorities. In fact, there are not many creative industry busi-
nessmen in West Java who have high abilities in motivating (themselves and subordinates), responding to constructive criti-
cism, and responding to business priorities according to strategy. Achievement of the Technical dimension (EC9) includes 
technical capability in product design, bookkeeping and marketing. These technical abilities, especially basic technical skills, 
are important in running a business. This means that not many creative industry entrepreneurs in West Java have technical 
skills in product design, bookkeeping or marketing. Table 1 also shows that the achievement of Benign / Hostile (BE1) di-
mensions in the Business Environment construct is in the fairly high category. This condition shows that the business envi-
ronment, in this case the creative industry businessmen in West Java, is still experiencing intense competition in achieving 
the level of profit margins with competitors, a high enough risk related to business failure, high levels of competition, low 
customer loyalty, and due to the conditions of the COVID-19 pandemic. The achievement of the Stable / Dynamic (BE2) 
dimension in the construct of this Business Environment is also in the quite high category. However, creative industry entre-
preneurs in West Java perceive that the dynamics of actions taken by competitors are higher than their companies. In addition, 
the company's adaptability is also lower than that of the competitors. This condition leads to consumer tastes that are difficult 
to predict by companies and because of lifestyle changes resulting from the COVID-19 pandemic. More than that, technolog-
ical changes have not been fully followed by companies.  In relation to Business Success (BS), the achievement of the Finan-
cial dimension (BS1) in the Business Success construct is in the low category. This dimension is basically related to profita-
bility, sales turnover, customer growth, and return on investment. The non-financial dimension (BS2) achievement is quite 
high.  This dimension is basically related to such aspects as self-satisfaction, customer satisfaction, employee satisfaction, 
career development, business image, and work-family balance. To test the hypothesis, PLS analysis was used through meas-
urement models and structural models. PLS calculations in this study used the ADANCO version 2.1.1 program. The overall 
model (full model) in this study can be seen in Figure 1. Measurements of construct reliability, convergent reliability, discri-
minant validity, and factor loadings are described as follows. Calculation of construct reliability using Dijkstra-Henseler's 
rho, composite reliability, and Cronbach’s alpha are presented in Table 2. Measurement of construct reliability is an estimate 
of reliability related to the reflective measurement model. The calculation result is considered reliable if the value is> 0.7.  
Table 2 shows that all constructs have a value> 0.7 so that all constructs can be interpreted reliably and support the direction 
of a good model. 
 

 
Fig. 1. Overall Model 

Table 2  
Construct Reliability 

Construct construct reliability (ρA) composite reliability (ρc) Cronbach's alpha(α) 
EC 0.937 0.946 0.936 
BE 0.805 0.909 0.799 
BS 0.858 0.932 0.855 

 

Table 3  
Convergent Reliability 

Construct Average variance extracted (AVE) 
EC 0.662 
BE 0.833 
BS 0.873 

 

 
The calculation of convergent reliability used the Average Variance Extracted (AVE) measurement which is usually inter-
preted as a measure of unidimensionality. The reflective construct shows good unidimensionality if the AVE value is more 
than 0.5 (Fornell & Larcker, 1981). The results of the calculation of convergent reliability using AVE are presented in Table 
3. The result of the calculation shows that the AVE value for each construct is more than 0.5. So, it can be stated that all 
constructs have good unidimensionality. The discriminant validity shows that each construct does have different characteris-
tics in its concept. In other words, the concept of the construct is different from that of other constructs. Factor loadings are 
the slope of simple regression of an indicator with its constructs. The factor loading matrix is presented in Table 4. 
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Table 4  
Factor Loadings 

Indicator EC BE BS 
EC1 0.801 

  

EC2 0.820 
  

EC3 0.835 
  

EC4 0.819 
  

EC5 0.814 
  

EC6 0.828 
  

EC7 0.802 
  

EC8 0.805 
  

EC9 0.797 
  

EC1 
 

0.921 
 

EC2 
 

0.904 
 

EC1 
  

0.929 
EC2     0.939 

 
The results of the calculation of factor loadings show that each indicator (dimension or manifest variable) is valid and reliable 
to reflect each of its constructs, and able to show conceptual differences (as well as statistical differences) between each 
indicator in one construct with other indicators in other constructs. Basically, all indicators and all constructs lead to a good 
model as a basis for hypothesis testing, as analyzed in the structural model. 
 
The structural model is basically concerned with estimating the relationship between one construct and one or several other 
constructs. Inter-construct correlation is a correlation matrix that shows the closeness of the relationship between one construct 
and another. Basically, this matrix shows a close relationship (between 0.6 and 0.8) between these constructs (see Table 5). 
 

Table 5  
Inter-construct Correlation 

Construct EC BE BS 
EC 1.000 

  

BE 0.727 1.000 
 

BS 0.806 0.744 1.000 
 

 
Table 6  
Coefficient of Determination (R2) 

Construct Coefficient of determination (R2) Adjusted R2 
BS 0.702 0.700 

 

 
The coefficient of determination (R2) basically measures the proportion of variance of an endogenous variable that can be 
explained by the independent variables. Based on these results, it can be stated that the variance of business success constructs 
can be explained by entrepreneurial competence and business environment by 70.2% (See Table 6). Path coefficients are 
standardized regression coefficients (beta values). This path coefficient measures the direct effect of one independent variable 
on another dependent variable. This path coefficient can be interpreted as an increase in the dependent variable if the inde-
pendent variable increases by one standard deviation and all other independent variables in the equation remain constant (See 
Table 7). Based on the results of the bootstrapping, it was found that each pathway of the exogenous to endogenous variables 
had a p-value below 0.05, which indicates that all paths were significant so that all hypotheses were accepted. The interpreta-
tion of the value of f2 shows that the contribution of the influence of entrepreneurial competence on competitiveness (EC  
BS) has a strong effect, while the contribution of the influence of competitiveness on business success (BE  BS) has a 
moderate effect. Referring to the calculation results, the coefficient of determination (R2) or the variance of the business 
success construct (BS) can be explained by EC and BE by 70.2% and the remaining 29.8% is influenced by other variables 
not discussed in this model. 
 
Table 7 
Effect Overview 

Effect Path Coefficient (Beta) p-value Cohen's f2 
EC  BS 0.561 0.000 0.499 (strong) 
BE  BS 0.337 0.000 0.180 (moderate) 

 
The direct EC to BS path coefficient is 0.561 and the BE to BS path coefficient is 0.337. This shows that the influence of 
entrepreneurial competence on business success is greater than the influence of the business environment on business success. 
In essence, these findings confirm the results of previous research by Barazandeh et al (2015), Mitchelmore and Rowley 
(2013), Mahmood and Hanafi (2013), and Wingwon (2012) regarding the influence of entrepreneurial competence and the 
business environment on business success in small medium businesses. The achievement of business success in the creative 
industry in West Java is a consequence of the lack of proper entrepreneurial competence in this industry and a less conducive 
business environment. Entrepreneurial competence can be maintained and improved so that the impact on business success 
can be even greater. Likewise, the business environment must be anticipated so that the impact on business success can be 
even better. In other words, entrepreneurs need to be responsive to maintain strengths and reduce weaknesses due to the 
internal environment, and be able to respond to opportunities and anticipate threats from the external environment. The influ-
ence of entrepreneurial competence on competitiveness is greater than the influence of the business environment on business 
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success. This shows that creative industry businesses in West Java need to strengthen entrepreneurial competence while ana-
lyzing the business environment. 
 
5. Conclusion 
 
The creative industry businesses in West Java do not have adequate entrepreneurial competence in running their business. 
Likewise, the business environment is considered as not supporting the creation of a conducive environment, especially in the 
Covid-19 pandemic. Finally, creative industry entrepreneurs in general have not all shown high business success in this crea-
tive industry business sector. Entrepreneurial competence has a positive effect on business success. This means that the level 
of entrepreneurial competence can affect the level of business success. Likewise, the business environment has a positive 
effect on business success. The condition of the business environment can also affect the level of business success. Increasing 
business success needs to be supported by adequate entrepreneurial competence, including when faced with the Covid-19 
pandemic. In turn, the business environment can depend on entrepreneurial competence in responding to a wide variety of 
business environments to enhance business success. Business success is determined by a fairly high entrepreneurial compe-
tence and a conducive business environment. The implication is that if entrepreneurial competence is not improved and the 
business environment is not conducive due to the Covid-19 pandemic, then business success cannot be achieved optimally. 
The influence of entrepreneurial competence on business success is also higher than the effect of the business environment 
on business success. The implication is that without high entrepreneurial competence, business success will not increase. The 
influence of the business environment on business success is also not as high as the influence of entrepreneurial competence 
on business success. The implication is that if this business environment is not properly anticipated, it will have an even worse 
effect on business success. 
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