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 Women's entrepreneurship is closely related to managerial effectiveness and innovation and wom-
en's limited access to economic resources greatly influences women's welfare. This study aimed to 
analyze the effects of woman empowerment, entrepreneurial orientation, business network, and 
business performance on subjective well-being. The research design was in the form of explanatory 
research and used structural equation modeling. The population in this study were all weaving busi-
nesses in Bali Province. Determination of samples in this study was based on non-probability sam-
pling. The sampling used in this study was 112 women weaving business owners. The results of 
this study reveal that entrepreneurial orientation and business networks had significant effects on 
business performance and subjective well-being, while women's empowerment had no effect, alt-
hough it was moderated by the role of bricolage. This research measurement was based on the 
spiritual philosophy of Tri Hita Karana in cultural perspectives. 
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1. Introduction 
 
 

 

Today, women produce 41 percent of workers paid off-farm, compared to 35 percent in 1990. Giving women equal rights to 
economic resources such as land and property is a vital target for realizing sustainable development goals. It also ensures 
universal access to sexual and reproductive health. Currently there are more women entering public positions than ever before, 
and encouraging women leaders to help strengthen gender equality policies and laws (United Nations Development 
Programme, 2018). Empowerment refers to the capacity of individuals, groups and / or communities to control their circum-
stances, use their strength and achieve their own goals, and the process by which, individually and collectively, they can help 
themselves and others maximize their quality of life (Adams, 2008). The development of civilization in Indonesia is currently 
growing in the scope of culture and practical ideology so that it has a negative impact on various aspects of life and community 
structure. Various attempts have been made by the central and regional governments so that every element of society, espe-
cially women, is able to be empowered in accordance with the existing rules, but these efforts do not run smoothly, so that 
every program aimed at empowering women, seems to be a program that normatively able to be addressed with minimal. In 
fact, the level of women's ability in all regions of Indonesia has not been reached, even women's empowerment is a measure 
of the success of programs that are quantitatively able to meet the expectations of the central government. Organizational 
progress managed by women will lead to an increase in business performance which then impacts on the level of national 
economic growth and community welfare, especially women. National economic growth is indirectly strongly influenced 
by the development of globalization which causes changes in the mindset and order of people's lives from the era of tradition 
to the era of free and competitive competition.  
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Bali Province with the excellence of creativity and art possessed by its people has the opportunity to develop the craft 
industry to its full potential. Weaving crafts closely with the traditions and culture of Balinese people. The fluctuating GRDP 
growth in Bali Province was accompanied by the development of the manufacturing industry sector, especially the textile 
and apparel industry. To increase economic growth and welfare of the people in Bali Province, the government makes 
different policies such as prioritizing the industrial sector. The guidance and development of SMEs received great attention 
from the government given its role in the development of a society-based economy through labor-intensive production pro-
cesses that are able to absorb a large workforce, expand employment opportunities and increase income. In accordance with 
the general policy direction of national development 2015-2019 the first was to promote inclusive and sustainable economic 
growth. In 2011, Ikat woven cloth began to develop again due to cheap raw materials and the development of various Ikat 
woven cloth motifs that fit the market needs. Most Balinese ikats were designed and manufactured for the benefit of the 
local Balinese market, so the colors, motifs and designs were according to the tastes of the Balinese people. If we only focus 
on the local market in Bali, the output that could be absorbed would be even smaller, coupled with the entry of types of 
fabric from outside Bali, which makes Bali's Endek craftsmen increasingly panting in running their businesses. In addition 
to have a strategic orientation, the network also provides resources for newborn entrepreneurs to increase important resources 
in building a business, including information, advice, and access to finance (Kim & Sherraden, 2014). The strong ties of 
women contribute to increasing the motivation and performance of their business stated by Chowdhury et al. (2013) and 
Yetim (2008). Empowerment is often associated with social movements, social change (Askheim, 2003), and performance. 
Women's performance can be changed through empowerment strategies. Jönsson (2010) claims that empowerment is closely 
related to self-expression, strength, influence, participation, and control. Three different types of empowerment: social, psy-
chological, and political, were proposed by Friedmann (1992). Riger (1993) explains that psychological empowerment is 
very important, because it consists of beliefs about the ability, effectiveness, and readiness of women to be part of activities 
to exercise control in the political and social environment. 
 
The weaving industry in Bali is included in the business field of the textile and apparel industry, it is a cultural product as a 
result of the manufacturing sector which still uses a lot of non-machine looms. There are still weavers who use looms called 
cag-cag that are used by sitting on the ground or floor. The weaving handicraft industry in Bali Province which is a local 
wisdom-based business still faces many obstacles in its growth, both from the lack of business centers and the marketing 
aspects of business results in the form of Endek cloth and Songket. Endek produced from the Ikat industry in Bali on average 
still uses traditional motifs and designs, some of which are only used during traditional ceremonies. This cultural heritage 
causes some types of cloth which are considered sacred and are closely related to religious ceremonies (Sukawati, 2009). 
The nature of tradition and community life in Bali in general are full of religious ceremonies and philosophical values. The 
existence of Tri Hita Karana's spiritual philosophy, is namely the three causes of happiness in life (Purnamawati et al., 
2015). Its implementation can shape the character of Balinese who care about the relationship between humans and God 
(parahyangan), humans with each other (pawongan), and humans with the environment (palemahan) (Wirawan & Widana, 
2020). Judging from the social aspect, woven fabric in principle can be used as clothes or body coverings, as a symbol of 
ties of brotherhood (menyama braya) (Adnyani et al., 2019). Meanwhile, if viewed from the cultural aspect, woven fabric 
can be used in many traditional and religious ceremonies of the Balinese people, who are often known as Panca Yadnya. 
Woven fabric is not just cloth that has artistic value, but more than that, Endek fabric also has a very high economic value. 
Proven to date the Endek and Songket woven fabric industry are able to open up employment opportunities and improve the 
welfare of local communities as well as cultural wisdom (Purnamawati, 2017). 
 
2. Literature Review and Hypothesis Development 
 
The increasing importance of women's involvement in economic activities results in the need for maximum empowerment in 
order to increase the active role of women in improving family welfare. The current paradigm of economic development is 
the development in the industrial sector. The growing industrial sector in Bali is Small and Medium Enterprises (SMEs). 
SMEs make a major contribution to the growth of Bali's GRDP. The existence of SMEs that have a large role in sustaining 
the country's economy, especially when a crisis occurs, but ironically small industries in maintaining their existence in the 
midst of increasingly fierce competition often experience obstacles both because of factors originating from within the indus-
try itself or factors originating from outside the industry. Empirical studies have shown that women's empowerment is posi-
tively related to motivation (Zhang & Bartol, 2010), job satisfaction and organizational commitment (Liden et al., 2000), as 
well as business performance and work effectiveness (Spreitzer et al., 1997), creativity and innovation (Pieterse et al., 2009). 
Finally, not only is a person's ability to manage a company, but his efforts will also have an impact on organizational results 
(Ashforth, 1989). Each of the three elements of women's entrepreneurship empowerment influences indirectly in various 
entrepreneurial studies. In line with the idea of empowerment, previous research shows that self-determination is a strong 
motivating factor among women entrepreneurs (Buttner & Moore, 1997). Empowerment of women's entrepreneurship will 
be positively related to business performance, in this case corporate income. Successful adoption of bricolage behavior can 
help in the development of businesses managed by women to better handle market uncertainties, survive challenges, and even 
grow amid limited resources. Bricolage provides motivation to strengthen the effect of empowerment on company perfor-
mance. A study conducted by Bojica et al. (2015) explores the relationship between bricolage, company performance and 
growth opportunities in a context characterized by extreme resource scarcity. The results found that bricolage haf a positive 
influence on company performance. The role of bricolage differs depending on the type of strategy the company is developing. 
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The relationship between entrepreneurial orientation and business performance was also expressed by Covin and Slevin 
(1986), who stated that there was a correlation between entrepreneurial attitudes (defined as risk taking, product innovation, 
and proactive or aggressive attitudes of top management) towards company performance. Other views also state that strategic 
attitude is not a significant predictor of independent company performance. Zahra (1991) research found a positive relation-
ship between entrepreneurial orientation and profitability and business growth; Smart and Conant (1994) revealed that entre-
preneurial orientation and business performance had significant relationship. While Covin et al. (1994) found no significant 
relationship between entrepreneurial orientation on business performance, while studies conducted by Zahra and Covin (1995) 
stated a significant relationship. Related to work involvement, there are studies that consistently show a positive relationship 
between work engagement and performance among employees, namely Bakker and Bal (2010) and Halbesleben and Wheeler 
(2008).  

H1: Empowerment of women and entrepreneurial orientation have positive effects on business networks in the weaving in-
dustry businesses in Bali Province. 

H2: Empowerment of women, entrepreneurial orientation, business networks and bricolage have positive effects on business 
performance in weaving industry businesses in Bali Province. 

H3: Bricolage moderates the effect of women's empowerment on business performance in the weaving industry business in 
Bali Province. 

H4: Empowerment of women, entrepreneurial orientation, business networks and business performance have positive effects 
on subjective well-being in the weaving industry in Bali Province. 

H5: Business networks mediate the influence of women's empowerment and entrepreneurial orientation on business perfor-
mance in the weaving industry in Bali Province. 

H6: The business network mediates the influence of women's empowerment and entrepreneurial orientation on subjective 
well-being of the weaving industry in Bali Province. 

H7: Business performance mediates the effect of women's empowerment, entrepreneurial orientation, and business networks 
on subjective wellbeing in the weaving industry in Bali Province. 

3. Method  
 
This research is in the form of explanatory research. The research design used in this study is a quantitative and uses structural 
equation modeling analysis. This research was conducted on businesses engaged in the weaving industry in Bali Province. 
SMEs was chosen as the object of research since it is able to absorb a relatively large workforce and is one of the mainstay 
sectors of the community in Bali Province. The selection of research locations was conducted purposively by considering the 
existence of weaving industrial centers, entrepreneurial activities, and economic development in the relevant regency. Deter-
mination of samples selected in this study was based on using non-probability sampling. The sampling used in this study was 
112 women weaving business owners. This study uses an instrument in the form of a questionnaire. The type of scale used in 
this study uses an ordinal scale. Each item in the questionnaire is arranged in Likert scale from Score 1 = Strongly Disagree; 
Score 2 = Disagree; Score 3 = Neutral; Score 4 = Agree; to Score 5 = Strongly Agree. Structural equations in the inner model 
can be formulated: 
 

X4 = β 1X1 + β 2X2 + ε1  
Y1 = β 3X1 + β 4X2 + β 5X3 + β 6X4 + β 7X1X3 + ε2   
Y2 = β 7X1 + β 8X2 + β 9X4 + β 10Y1 + ε3  
 

where  
 

X1 = Woman Empowerment X3 = Bricolage Y1  = Business Performance 
X2 = Entrepreneurial orientation X4 = business network Y2  = Subjective Wellbeing 

 
β1, β2, β3, β4, β5, β6 = path coefficient and ε1, ε2  = inner residual 

     
4. Analysis and results  
 

Based on the results of PLS data processing, a full model of the relationship of indicators with their constructs, and the 
relationships between constructs are built and Table 1 demonstrates the results of R-Square and Adjusted R-Square. 

Table 1  
R-Square Value 

Latent Variable R-Square Adjusted R-Square  Information 

Business Network (X4) 0.512 0.503 Moderate 
Business Performance (Y1) 0.668 0.653 Strong 
Subjective Well-being (Y2) 0.619 0.605 Moderate 
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Based on R² in Table 1 it we can calculate Q² or Stone Geiser Q-square test, namely Q² = 1 – ((1 - R2
1 ) ( 1 - R2

2 ) = 0.96.  
 
Q² value of 0.96 means that 96 percent of the variation of the well-being of weaving craft SMEs in Bali Province can be 
explained by variations in women's empowerment, entrepreneurial orientation, bricolage, business network, business perfor-
mance and more or less than 4 percent is explained by other variables outside the study. Table 2 shows the results of t-value, 
for all the relationships.  

 
Table 2  
Path Coefficient or Variable Direct Effect 

Variable  Original sample Standard deviation t- Statistic P- Value Significant 
X1  YI 0.082 0.094 0.874 0.383 Insignificant 
X2  Y1 0.195 0.068 2.870 0.004 Significant 
X3  Y1 0.181 0.083 2.179 0.030 significant 
X4  Y1 0.472 0.108 4.354 0.000 significant 

X1*X3Y1       -0.089 0.060 1.486 0.138 Insignificant 
X1X4 0.439 0.090 4.882 0.000 significant 
X2X4 0.473 0.064 7.424 0.000 significant 
X1  Y2 0.051 0.087 0.584 0.560 Insignificant 
X2  Y2 0.298 0.085 3.500 0.001 significant 
X4  Y2 0.328 0.105 3.112 0.002 Significant 
Y1  Y2 0.245 0.108 2.270 0.024 Significant 

* significant at p-value < 0.05 
** unsignificant at p-value > 0.05 
   
Based on Table 2, greater business performance is influenced by entrepreneurial orientation compared to empowering women, 
bricolage with a coefficient of 0.472 compared to 0.082 and 0.195. Furthermore, subjective well-being is most influenced by 
business performance, which has a stronger influence, with a coefficient of 0.328 compared to empowering women, and 
entrepreneurial orientation and business performance with a comparison coefficient of 0.051; 0,298 and 0.245. 

 
Table 3  
Indirect Effects of Exogenous Variables on Endogenous Variables through Mediation Variables 

Variable Correlation 
Mediating  
Variable 

Original 
Sample 

Standard 
Deviation t- Statistics P- Value Significant 

X1 Y1 X4 0.207 0.065 3.199 0.001 Significant 
X2 Y1 X4 0.223 0.056 3.985 0.000 Significant 
X1 Y2 Y1 0.215 0.062 3.456 0.001 Significant 
X2 Y2 Y1 0.258 0.058 4.421 0.000 Significant 
X4 Y2 Y1 0.116 0.059 1.971 0.049 Significant 

* significant at p-value < 0.05 
 
Based on the information in Table 3, the indirect effect of an exogenous variable on endogenous variables through mediating 
variables is explained. The full structural model of the influence of variables on women's empowerment, entrepreneurial 
orientation, business networks, bricolage, business performance, and subjective well-being is shown in Fig. 1. 

 

 
Fig. 1. The full structural model. 
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5. Discussion  
 
Women Empowerment and entrepreneurial orientation effect on business networks in the weaving industry businesses in Bali 
Province 
 
The existence of weaving handicraft SMEs managed by women certainly has an impact on the surrounding environment. This 
support is carried out by forming a business community network to get new ideas that are useful in business development, 
especially in terms of design, coloring techniques, production and marketing techniques to increase the number of productiv-
ity, number of orders, and expand the buyer network (Ofoegbu et al., 2013). The support of the business community network 
results in ease in gaining new market opportunities and expanding supply chains, ease of obtaining technology for production 
and also ease in utilizing technology in marketing. In addition to joining the business community network to get useful new 
ideas, after the production process, a broad product marketing network is needed by utilizing business opportunities. The 
existence of SME marketing networks to increase the distribution channel of weaving product marketing and introducing / 
selling products has become easier and the network and reach is wider. In addition, if this market access can be managed well, 
it can increase consumer loyalty and marketing networks. According to Alrubaiee & Al-Nazer (2010), along with a rapidly 
evolving and rapidly changing environment, companies cannot maintain an attitude characterized by attracting customers or 
expanding new markets. The key success factor for survival in a mature market depends on the sustainability of long-term 
relationships with stakeholders (Garcia-Madariaga & Valor, 2007). 
 
Women Empowerment, entrepreneurial orientation, business networks and bricolage effect on business performance in weav-
ing industry businesses in Bali Province 
 
Business performance is a variable that is considered important for all types of companies, especially with regard to the fact 
that an increasingly competitive economic environment makes performance more important. Performance shows the ability 
or results obtained by business actors to survive in meeting the needs of life and improving welfare. Guidance is carried out 
on weaving craftsmen by Bank Indonesia including preparing experts for training in yarn dyeing techniques, design and 
assistance of weaving equipment such as non-machine looms. In addition, it helps to establish business sites in each village 
in the form of training and weaving processes, meeting places, and production showrooms. Easy access to raw materials will 
cause SMEs to have many choices for obtaining cheap raw materials (Edwards-Schachter et al., 2015). Some managerial 
technical support training is also in the form of training in the use of technology in business operations, this condition is 
certain to improve business performance, especially in terms of using technology that can be utilized in order to obtain raw 
materials, coordinate the production process and also in terms of marketing support (Ahmedova, 2015). Through the applica-
tion of technology, weaving craftsmen are able to meet customer demands in a timely manner. Technical support of production 
and technical finance in order to improve business performance in line with research conducted by Mishra (2013); Ibrahim et 
al. (2016); Vala et al. (2015). 
 

The statement was reinforced by the statement of one of the Sekar Jepun weaving handicraft SME owners, Mrs. Etmy Kusti-
yah Sukarsa (70 years old) located on Jalan Gatot Subroto Timur, Denpasar, namely: 
 

“For me, access to raw materials and labor is not easy. If looking for women workers to be trained can actually, the 
solution must be patient and slowly look for, no one wants to cook from that. Just being trained for one month to weave 
can definitely be done. I just originally founded this business not from generation to generation, but because it pioneered 
initially from learning, as long as I want to be able to. I routinely attend training from the Department and often also 
take part in fashion shows to increase sales. The training can provide information for design and promotion techniques.” 
(Interview, January 4, 2020). 
 

Bricolage moderates the effect of women's empowerment on business performance in the weaving industry business in Bali 
Province 
 

To be involved in a successful bricolage, a woman must also be confident in her ability as an entrepreneur. Hmieleski and 
Baron (2008) found that in entrepreneurs with high self-efficacy, bricolage behavior is positively related to company perfor-
mance; However, bricolage is negatively associated with performance at low levels of self-efficacy. For women entrepreneurs 
who seek to influence company outcomes in a resource-constrained environment, bricolage can be a means to overcome such 
obstacles. Research by Digan et al (2019) states that women's entrepreneurship empowerment is positively related to business 
performance (corporate income). The benefits of empowerment can be further enhanced for women entrepreneurs who man-
age resource constraints through bricolage, and meet entrepreneurial challenges through psychological capital. Most of the 
previous inductive case studies show a positive relationship between bricolage and company performance which usually con-
siders results in evaluating innovations, or future growth (if used wisely). Iqbal (2020) revealed the integrated framework of 
organizational networks, entrepreneurial bricolage, strategic agility and business performance in an industrial context 4.0. The 
results state that the positive effect of organizational networks on strategic agility ultimately improves the business perfor-
mance of producers. In addition, strategic agility also acts as a mediator between organizational networks and business per-
formance. 
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Women Empowerment, entrepreneurial orientation, business networks and business performance effect on subjective well-
being in the weaving industry in Bali Province 
 

The role of women's empowerment has a positive, but not significant effect on subjective well-being through indicators of 
life satisfaction based on the results of respondents' answers that show good attitude and the results of the following interview 
with Mrs. Kadek Antari (56 years), owner of UKM Weaving Endek Lukis in Banjar Kawan, Sulang Village, District Dawan, 
Klungkung Regency, stated: 

 

“Those who are aware of being involved in the development process, income from the business of NIKI cannot be 
said to improve the welfare of Tyang and employees here. But if it is said that overall life satisfaction seems like 
humans will never be satisfied, to fulfill the will will not be enough, but if needs alone are enough”. (Interview, 
December 8, 2019). 
 

Entrepreneurship often drives positive changes in society that provide breakthroughs in commercial or social innovation that 
contribute to prosperity. Entrepreneurship is also a potential source of personal development, growth and well-being (Stephan, 
2018). Research Wiklund et al. (2019) which states that the subjective well-being of entrepreneurs as a key factor in financial 
success and entrepreneurial success in the long run. So, entrepreneurs must nurture and improve their own welfare to achieve 
positive long-term business results. 
 

Business networks mediate the influence of women's empowerment and entrepreneurial orientation on business performance 
in the weaving industry in Bali Province 
 

Business networks are an important part of business activities. Business networks are able to improve business performance, 
especially business community networks because the presence of a business community network of craftsmen can get useful 
new ideas that will cause SMEs to have many opportunities to expand product marketing networks and update information 
network systems to expand supply chains (Sila, 2007), improving business performance ultimately increases craftsmen's sub-
jective well-being because there is satisfaction in life in running a business, while also improving business performance in 
terms of increasing production and timely order completion (Kadocsa & Borbás, 2010). In addition to joining the business 
community network to get useful new ideas, after the production process, a broad product marketing network is needed by 
utilizing business opportunities. The existence of SME marketing networks to improve the distribution channels of weaving 
product marketing and introducing / selling products has become easier and the wider the network and its reach, the improve-
ment in business performance will ultimately increase the subjective well-being of women entrepreneurs. Subjective well-
being, especially in terms of improving marketing performance in expanding market reach and increasing customers. In ad-
dition, if this market access can be managed well, it can increase consumer loyalty and marketing networks. 
 

The business network mediates the influence of women's empowerment and entrepreneurial orientation on subjective well-
being of the weaving industry in Bali Province 
 

The indirect influence of women's empowerment on subjective well-being, means that women's empowerment that has a 
significant and positive effect on subjective well-being cannot be separated from the role of the business network in the 
weaving industry in Bali Province. The results of this study indicate that by strengthening the empowerment of women from 
weaving businesses in the Province of Bali, it will improve the business performance of weaving businesses, so as to be able 
to improve subjective well-being for the weaving industry in Bali Province. Women's empowerment is carried out in the form 
of technical support, namely managerial and financial technical training that can improve business performance and women's 
empowerment especially in terms of human resource competencies and entrepreneurial skills (Vala et al., 2015). Some man-
agerial technical support training is also in the form of training in the use of technology in business operations, especially with 
the support of business community networks, product marketing networks and information networks that can multiply the 
supply chain, so this condition can certainly improve business performance (Ahmedova, 2015). Welfare improvement efforts 
are always carried out by women entrepreneurs of weaving SMEs in food, income, and health. Workforce assistance activities 
are carried out on an incentive basis in addition to improving skills as well as efforts to ensure social security and health 
(Mousiolis & Bourletidis, 2015). 

 

Business performance mediates the effect of women's empowerment, entrepreneurial orientation, and business networks on 
subjective wellbeing in the weaving industry in Bali Province 
 
The results of this study indicate that an increase in business performance that can be realized by women in the weaving 
industry in Bali Province, will be meaningful in increasing subjective well-being through the achievement of personal satis-
faction levels that reflect the quality of one's life. Related to work involvement, research that consistently shows a positive 
relationship between work engagement and performance is Dej (2011) found a positive relationship between job satisfaction 
and subjective entrepreneurial success and positive job involvement related to subjective entrepreneurial success expressed 
by Dijkhuizen (2015), business growth and subjective business performance. Through increased business productivity, time-
liness in completing work or production, and certain costs incurred in order to improve quality, ultimately can increase life 
satisfaction, optimism, and harmonious social relations. Subjective well-being is not only seen from the economic side (in-
come) but also includes other subjective well-being such as civil liberties, freedom from crime, a clean environment and the 
condition of a physically and mentally healthy population. The influence of these three efforts in improving social subjective 
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well-being is marked by an increase in real income, level of education, health and a sense of security and comfort. Research 
related to the influence of business performance on subjective well-being, was revealed in the study Sacks et al. (2010). The 
process of balancing steps in socioeconomic progress as a measure of subjective well-being can be done through increasing 
economic capacity (performance). Nikolaev et al. (2019) state that the subjective well-being of entrepreneurs is a key factor 
in financial success and entrepreneurial success in the long run. This study further proves that psychological factors plays an 
important role. If women entrepreneurs are ready to learn new techniques, they can implement new innovations because they 
are rarely afraid of failure.  

 

6. Conclusion 
 

The ability to develop new ideas in an innovative way, the courage to take risks and be proactive in service and technology 
through entrepreneurial orientation by women in weaving businesses have proven to have a significant impact on business 
performance and also subjective well-being, as well as productivity achieved by women. Although weaving SMEs do not 
experience a sharp increase, the gratitude and life satisfaction felt by women weaving SMEs perpetrators can maintain the 
sustainability of hereditary handicraft business as a form of preservation of Balinese local wisdom and at the same time 
become the foundation for fulfilling life needs. This shows that SMEs expect the support of the government and various 
parties in terms of training and training in production techniques, networks and marketing technology. Women's empower-
ment has the least influence on business performance and subjective well-being compared to other variables in the study, this 
condition is also supported by the statement of SMEs that there are fundamental problems related to access to raw materials, 
access to labor, and market access. The lack of innovation is related to market access and raw materials that are still limited. 
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