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 This study aims to analyze the role of women and the strategic dimensions in accelerating poverty 
reduction. In the midst of the pandemic situation Covid-19 caused many medium and large busi-
nesses that experienced a downturn. Micro businesses began to grow amid the economic difficulties 
faced by the community to be able to survive. The role of women in accelerating the poverty re-
duction through the management of micro businesses is a top priority for sustainable development. 
This research is located in Buleleng Regency, Bali Province and uses quantitative methods. Primary 
data sources were obtained using questionnaires sent to respondents. The data analysis method uses 
multiple linear regression. The population consists of micro-enterprises managed by women in 
2019 of 246 businesses. The selecting samples method is based on convenience sampling and the 
entire population was sampled in this study. The results in this study indicate that financial literacy 
and women empowerment had positive and significant effects on women performance in micro-
businesses. Interest in using e-commerce had no effect on women’s performance in micro busi-
nesses. Without the use of e-commerce, it is believed that women in micro-businesses will be in-
creasingly left behind by other business actors, and age matters in association with technology and 
competition between other business actors which will be tighter to have an impact on performance 
and sustainability of the business. 
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1. Introduction 
 
 

 

Poverty is a multidimensional problem and a global phenomenon in Indonesia and countries in the world (Hanandita & 
Tampubolon, 2016; Thorbecke, 2007; Artha & Dartanto, 2015; Burchi et al., 2018). These problems place poverty as a top 
priority in the sustainable development goals, namely reducing poverty to zero in 2030. Based on data from the Central 
Statistics Agency, poverty in Indonesia for 47 years (1970-2017 period) continues to fluctuate, but tends to decrease from 70 
million in 1970 to 27 million in 2017. However, in the period 1997-1999 (monetary crisis), poverty in Indonesia again in-
creased in the range of 30 million to 40 million. In the previous period, 1996, poverty in Indonesia decreased in the range of 
20 million. In the period 2000-2010 the number of poor people continued to decline (Mafruhat & Noviani, 2019). However, 
in the midst of the Covid-19 pandemic situation, many medium and large businesses failed. Micro businesses began to grow 
amid the economic difficulties faced by the community to be able to survive. The implementation of the new normal that will 
be applied by the government gives new hope for the people to rise again amid the economic downturn. Overcoming global 
poverty is not an easy task. Assumptions about how growth will affect the poor are needed. All of this can be said that 
estimating how much global poverty will increase because covid-19 is full of uncertainty (Mahler et al., 2020). This research 
explores the efforts of women to be able to rise and survive amid uncertainty. 
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The role of Indonesian women is very important in development. Their economic contribution is manifested in activities in 
the informal sector such as being traders, laborers, homeworkers and family workers (Morrison et al., 2007). The contribution 
made by women to economic growth may be judged by some communities to be insignificant because it only acts on the scale 
of small (micro) businesses (Lateh et al., 2017; Chan et al., 2018), but the potential if developed and given the same space as 
men in development, then gender inequality in various development fields can be minimized. The role of women in develop-
ment is an inseparable part of national development which, among other things, seeks to alleviate groups of people who are 
still below the poverty line, including housewives. It is precisely in the midst of the difficult situation of this covid-19 pan-
demic that the micro industry is managed by women. The importance of achieving equality and justice for women in devel-
opment will affect the economic growth that can be achieved by a country, as well as improving the welfare of society. 
Buleleng Regency is the largest area in the Province of Bali, but has a high poverty rate. Many community economies grow 
through the support of the micro sector. The contribution of women micro-small businesses in the family and national econ-
omy is increasingly apparent, but they also face cultural and structural problems. Associated with relationships in the family, 
while structural issues related to formal policy. The problems impact is that it makes difficult for micro business women to 
access economic resources, including women not holding authority in ownership of assets that can be used as collateral for 
credit. Formally, microenterprise women are difficult to apply for credit. Although it is proven that the contribution of wom-
en's micro-small businesses is very strategic, but it has not been balanced with the attention and recognition given, both by 
the government and families. In addition, women in micro-small businesses still experience many problems caused by struc-
tural and cultural injustice. Various efforts are needed to solve the problems faced by women micro entrepreneurs in order to 
increase their empowerment. Research by Lateh et al. (2017) shows that three micro entrepreneurs' competencies have a 
significant positive effect on poverty alleviation that takes into account the development of microenterprise, and the level of 
policy. 
 
Poverty alleviation efforts need to be balanced with public awareness programs. One thing that is important is the feminist 
dimension and gender inequality. However, poverty is always synonymous with women. The application of a gender perspec-
tive is not intended to minimize the meaning of poverty experienced by men, but to emphasize that poverty experienced by 
women is specific and requires special treatment. Women's empowerment is an effort to realize equal roles, access and control 
between women and men in all fields of development. Women's empowerment, is a process that encourages women, espe-
cially those who do not have access to development resources to become more independent in developing their livelihoods. 
Various steps can be taken to create equality for men and women or gender equality, among others by developing entrepre-
neurship. A balanced role can be realized between men and women in the family to jointly develop the family economy for 
welfare purposes. Through increasing the income of the poor, the micro sector does not have to eradicate poverty (Lawanson, 
2012). On the other hand, entrepreneurs and workers with all income earners become more economically independent and 
confident to face life's challenges. Entrepreneurship supports empowerment in an economy and in the modern world.  
 
Entrepreneurship provides a new approach to fighting poverty and stimulating economic growth in developing countries. 
Entrepreneurship refers to entrepreneurs who carry out entrepreneurial activities as choices or needs. Entrepreneurship is part 
of low-income or underprivileged communities and is associated with informal or micro entrepreneurship. Entrepreneurship 
is a powerful tool to fight poverty and empower the poor economically (Mamun et al., 2017; Zulaihati et al., 2020). Tambunan 
(2019) research discusses the creation of business opportunities for women through the role of MSMEs. The results show that 
the economy in Indonesia is dominated by MSEs, and accounts for almost 100 percent of all existing companies but only 
contributes between 58 to 61 percent of gross domestic product (GDP). Around 42.84 percent of MSEs are owned by women, 
although the ratio of women and men entrepreneurs at MSEs varies by province. Poverty is the main force behind the growth 
of MSMEs. Some policy recommendations aimed at the government are conducting training that focuses on online marketing, 
entrepreneurship, management, and improving product quality and business efficiency; provide alternative funding facilities 
with low interest rates and non-burdensome requirements; and provide direct assistance at the production site for new entre-
preneurs in their first years of doing business. In addition, all gender discrimination treatments that burden women to run their 
own businesses must be eliminated. 
 
Education on micro businesses in a systematic, integrated and sustainable manner regarding financial literacy to build a strong 
business foundation is urgently needed. Increased financial literacy is expected to contribute to financial system stability, 
reduce vulnerability in the financial system and make effective decisions about financial resources. The ability of financial 
management in terms of funding about sources and how to obtain it, making a simple financial report consisting of balance 
sheets, income statements and changes in capital increases after the training (Jindrichovska, 2013). Financial management is 
an important element of business management as a hole. Poor financial management from owner-managers or lack of financial 
management are the main causes underlying the problems in the financial management of Micro Enterprises. The level of 
financial literacy from the perspective of an individual or family can have an impact on the ability to have long-term savings 
that are used to own assets (such as land or houses), fulfillment of tertiary education and pension funds. Ineffective money 
management will have an impact on the family's financial crisis (Welch & Braunstein, 2002). These findings can also be 
adapted for companies. In this case, MSMEs that have good financial literacy will be able to achieve their company goals, 
have a business development orientation and be able to survive in difficult economic conditions. 
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The problem regarding financial literacy in microenterprise women is the lack of knowledge about financial management. 
Based on the National Survey of Indonesian Financial Literacy in 2019, the national financial literacy index is only 38.03 
percent with a target of 75 percent. The low percentage level regarding financial literacy will later affect the performance of 
women in micro-business itself, in the end the goals of women in micro-business itself may not have been achieved. Buleleng 
Regency shows rapid development in the economy, and the growth of the informal sector is quite high. The phenomenon that 
developed in the informal sector shows that they work with a long enough time, but the results of income are not encouraging. 
This preliminary information was obtained from interviews with respondents, where the implementation of financial manage-
ment in microbusiness women is still a concern. Financial management has not been implemented in its business, it does not 
do financial records, there is no separation between finance to run its business and finance to meet the needs of daily life, its 
business depends on one business owner. The problem of financial literacy in micro-business women in Buleleng Regency 
occurs because financial management is not carried out systematically, they usually mix personal finance with business fi-
nance. Most do not have the skills to manage financial resources properly. If this continues to be done by women in micro 
businesses, then their financial management will not run properly and will affect the performance of women in micro busi-
nesses. Karadag (2015) states that the level of awareness of the importance of financial management is still low in small 
companies. Most managers do not realize the importance of managing good bookkeeping. The company's financial manage-
ment in an orderly and complete manner can provide accurate accounting information (Mazzarol, 2015). Financial manage-
ment training has an impact on the company's financial performance because finance is the lifeblood of the success of every 
company so it must embrace strategic financial management. The impact of strategic financial management is the achievement 
of the company's financial performance (Ndikwe & Owino, 2016).  The problem that is also related to the performance of 
women in micro business is the interest of women in micro business in using e-commerce. Technology has a role in developing 
a business, one of which is e-commerce. E-commerce is an electronic business mechanism that can help women micro busi-
nesses to develop their businesses. The minimal interest in the use of e-commerce is due to the fact that most of the microen-
terprise women do not have the skills in using technology. Microenterprise women only rely on other people to market their 
products. In fact, using technology, especially e-commerce, can have an impact on women in micro-businesses in terms of 
marketing, operations and performance. In addition, capital constraints cause micro-business women not interested in using 
the internet. Capital is only used for operational and production activities. The difficulty of capital is felt in the midst of the 
covid-19 pandemic that hit economic life. Making a microenterprise woman trying to survive relying on existing capital. 
Based on data from the Central Statistics Agency of Bali Province of 464,787 number of MSMEs in the Province of Bali, 
only 52,015 businesses use the internet, the rest do not use the internet in developing businesses. While the average business 
actor in Buleleng Regency who uses the internet in developing its business is 59,000. In 2010-2018, only 4,184 businesses 
used the Internet (Badan Pusat Statistik, 2019). Referring to the phenomenon of the problem of women's poverty, this research 
is very important to do because the level of poverty tends to be the main cause of the powerlessness of women in improving 
their welfare amid difficult economic situations. 

 
2. Literature Review and Research Hypothesis 

2.1 Financial Literacy and Women’s Micro Business Performance 

Financial literacy is an understanding of financial management and helps in financial decision making. Financial Literacy is 
related to Performance, if the level of financial literacy is high in micro business women, the business actors will further 
optimize their business performance. Including better financial performance and prudence in carrying out its operations. In 
addition, high financial knowledge results in business actors also being able to use their abilities in the field of finance in 
making various decisions that are right for their business, and success in achieving business objectives will also be good. 
Research by Engstrom and McKelvie (2017) revealed that financial literacy is an important predictor of financial performance 
but not growth. Financial literacy is beneficial for someone in making effective and needed financial decisions in preparing 
financial statements. Siekei et al (2013) found that there was a significant improvement in the performance of small companies 
whose managers had participated in financial literacy programs. The skills acquired through the financial literacy program 
can improve performance through obtaining credit financing, and managing loan portfolios. At the development stage, women 
in micro-businesses still experience problems relating to financial knowledge. Financial literacy in women microbusinesses 
is of concern to the government and financial institutions in Indonesia. Based on data from the Financial Services Authority, 
the financial literacy index in Indonesia is only 29.66 percent. The lack of financial literacy is also experienced by women in 
micro businesses in Buleleng Regency. Sunday (2018); Barte (2012), found that financial literacy is directly related to per-
formance, where entrepreneurs have a low level of financial literacy because it shows a lack of financial records, lack of 
monitoring profit and loss and lack of cash management.  

Financial literacy also includes knowledge of financial concepts, the ability to manage personal or corporate finances and the 
ability to make financial decisions in certain situations. Financial literacy is closely related to behavior, habits and the influ-
ence of external factors. This study is based on a dual-process theory (Evans, 2008) in which decisions can be driven by 
intuitive and cognitive processes. Multiple process theory deals with parallel competing processes involving explicit and 
implicit knowledge systems. The influence of the pre-conscious process that contextualizes and shapes intentional reasoning 
and decision making. The study by Kalekye and Memba (2015) states that budgeting, cash management, savings and recording 
have a significant effect on the profitability of businesses managed by women. In the business and entrepreneurship literature, 
lack of knowledge and access to financial resources has been linked to the company's inability to achieve goals (Beck et al., 
2005; Hutchinson & Xavier, 2006) and manager's lack of authority in taking strategic actions (Wiklund & Shepherd, 2005). 
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Other literature also confirms that financial literacy and inclusion will be able to increase company growth (Cooper et al., 
1994). Mahdzan and Tabiani (2013) state that increased financial literacy affects better financial decision making, thus ena-
bling better planning and management of life events. The positive relationship between financial literacy and performance 
was revealed by Huston (2010); Lusardi (2010). The concept of financial literacy consists of three dimensions: knowledge 
(Lusardi, 2012; Lusardi, 2019); attitude (Sabri & MacDonald, 2010); and awareness (Rahmandoust et al., 2011). Based on 
these explanations, the hypotheses used in this study are: 

H1: Financial Literacy has a positive and significant effect on women’s performance in micro businesses. 
 
2.2 Women's Empowerment and Micro Business Performance 
 
Empowering women is part of community empowerment. A prosperous and developed society places great importance on 
women's economic empowerment. In general, women's economic empowerment is constrained by certain socio-cultural fac-
tors including access to work, gender differences, and harassment that limits women to access and ownership of assets (Akram 
et al., 2015). Khan and Bibi (2011) in their study stated that poor women's access and control over financial resources are the 
main gender problems in the Baluchistan tribal society. Marginalization, discrimination and exploitation of women and chil-
dren are important causes of the severe poverty problems faced by developing countries. Therefore, gender mainstreaming in 
poverty alleviation is an inevitable part. Research conducted by Chirwa (2008) states that gender and business have complex 
performance relationships. But not significantly different in profit margins. Women's empowerment can help government 
agencies and non-governmental organizations develop programs and policies to improve the performance of women-owned 
SMEs in developing countries (Digan et al., 2019). According to Jan and Hayat (2011) micro-businesses contribute to achiev-
ing overall empowerment. Women who are empowered economically enjoy a better quality of life. This empowerment results 
in women having control over various income generating activities that are owned and managed by them. Microenterprise 
women in general have a low level of education, bookkeeping business finance is an activity that requires accuracy and 
perseverance. Business actors must know how to organize human resources, in order to be able to physically manage business 
activities and produce a product that is able to compete in the market. Small business actors must also be able to take business 
decisions well so that each decision can produce effective, valuable and effective results. Based on these conditions, the 
research is important and urgent to do in an effort to anticipate the occurrence of poverty that is getting worse and can worsen 
the condition of poor women, especially in rural areas. This research will be directed to build the spirit of life of poor women 
in rural areas by trying to build their competencies to create, express, innovate, be independent and be able to support the 
family economy. Based on these explanations, the hypotheses used in this study are: 
 
H2: Women Empowerment has a positive and significant effect on women performance in micro businesses. 

   
2.3 Interest in Using E-commerce and Women's Micro Business Performance 
 
E-Commerce as a type of electronic business mechanism that focuses on individual-based business transactions using the 
internet as a medium of exchange of goods and services between institutions and direct consumers. The e-business model is 
related to the roles and relationships between customers, competitors and suppliers of the company; the main stream of prod-
ucts, services, information and money; and key benefits for users (Aithal, 2016; Widyastuti et al., 2020). In management and 
marketing theory, personality differences are important in moderating human behavior. Personality is described as an aspect 
of individual thought and behavior that is stable over time and is relatively consistent in a variety of different situations 
(Roberts & DelVecchio, 2000). The use of service technology is strongly influenced by the personality traits of the user, 
because personality influences the chosen environment in terms of the speed with which they adapt to new technologies 
(Pocius, 1991). Technology-based executive information systems are becoming increasingly important for decision makers 
in organizations today (Byrd & Marshall, 1996). Basically, E-Commerce is the impact of the development of information and 
telecommunications technology, so that it significantly changes the way humans interact with their environment, in this case 
it is related to marketing mechanisms such as micro-business women. The interest of microenterprise women in using e-
commerce is low because some microenterprise women cannot use technology skills in developing their business, even though 
e-commerce has an important role to facilitate making a transaction in terms of marketing, selling or developing its business. 
Jahanshahi (2012) states a significant relationship between e-commerce and market-based performance. According to Astuti 
and Nasution (2014), the technological readiness of entrepreneurs is still moderate. There are significant differences in the 
readiness for applying technology when viewed from the background of gender, age, education, and income. In connection 
with the internet adoption rate for promotional media is still low. The hypothesis used in this study is: 
 
 H3: Interest in Using E-commerce has a positive and significant effect on women performance in micro businesses. 
 
3. Material and Methods 

 
This research is located in Buleleng Regency, Bali Province. This study uses quantitative methods that aim to determine the 
effect of financial literacy, women's empowerment and interest in using e-commerce on the performance of women in micro-
businesses. Data sources are primary data obtained using questionnaires to respondents. The method of data analysis uses 
multiple linear regression. The population in this study were micro-business women in Buleleng Regency. The number of 
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micro-enterprises managed by women in 2019 is 246 units. The method of selecting samples using convenience sampling. 
The entire population was sampled in this study. The results of the questionnaire in the form of respondents' answers are 
measured on a Likert scale of 1-5. Application of data collection methods with measurement questionnaires using a Likert 
scale. Strongly agree = 5; agree = 4; neutral = 3; disagree = 2; strongly disagree = 1. Financial Literacy (X1): skills and 
knowledge that enable an individual to make informed and effective decisions with all available financial sources (Engstrom 
& McKelvie, 2017). Women's Empowerment (X2): efforts to improve the status and role of women in national development, 
as well as the quality of the role and independence of women's organizations (Longwe, 1995; Kimpah & Raudeliūnienė, 2014; 
Purnamawati, 2017; Bhoganadam, Malini, & Rao, 2014). Interest in Using E-commerce (X3): a type of electronic business 
mechanism that focuses on individual-based business transactions using the internet as a medium for exchanging goods or 
services between two institutions as well as between institutions and direct consumers. Performance of Micro Business 
Women (Y): the company's achievement of a goal so that if the business actor has achieved the goal then it can be said that 
the company or the business actor has a good performance (Sapienza et al., 1988; Engstrom & McKelvie, 2017). In this study, 
multiple regression analysis is used to determine the effect of independent variables on the dependent variable which is for-
mulated as follows: 
 

Y = α + β1X1 + β2X2 + β3X3 + ε 
Information:  
 

 Y : Women's Micro Business Performance 
 α : constant 
 β1, β3, β3 : Coefficient of regression direction 
 X1 : Financial Literacy 

X2 : Women empowerment 
X3 : Interest in Using E-commerce 
ε : Confounding variable 
 

 
 

4. Results  
  

Table 1 shows that the adjusted R-square value is 0.832. 83.2 percent of the dependent variable is the women performance in 
micro-businesses can be explained by the independent variables that include financial literacy, women's empowerment, and 
interest in using e-commerce. While 16.8 percent is influenced by other variables. 

 
Table 1 
Determination Coefficient Test Results 

Model 
R R Square Adjusted R Square Std. Error of the Estimate 

1 .913a .834 .832 1.340 
a. Predictors: (Constant), financial literacy, women's empowerment, and interest in using e-commerce 
b. Dependent Variable: Women's Micro Business Performance 

 
Hypothesis testing is partially used to determine the effect of each independent variable, namely Financial Literacy, Women's 
Empowerment, Interest in Using E-Commerce, to the dependent variable, namely the Performance of Women in Micro Busi-
ness. In this study using 246 samples, with the value of df = n-k-1 = 246-3-1, then the table value of df = 242 which is 
equivalent to 1,969. The calculation results are shown in table 3.  
 
Table 2  
Partial Significance Test Results 

Model Unstandardized Coefficients Standardized Coefficients 
t Sig. B Std. Error Beta 

1 (Constant) 5.528 1.377  4.015 .000 
Financial Literacy .779 .181 .333 4.314 .000 
Women's Empowerment .575 .079 .550 7.313 .000 
Interest in Using E-Commerce -.074 .052 -.057 -1.432 .153 

a. Dependent Variable: Y 
 

Based on Table 3, the multiple regression equation in this study is as follows: 
 
Y= 5.528 + 0.779X1 + 0.575X2 -0.074X3 + ε 

 
5. Discussion 
 
5.1 Financial Literacy Effects on Women's Micro Business Performance 
 
Based on the partial test results regarding the effect of Financial Literacy variable on Women’s Micro Business Performance 
variable, a t-count of 4.314 > t-table value of 1.969 and Financial Literacy significance value of 0.000 < 0.05 (H1 was 
accepted). This shows that Financial Literacy of Women’s  Entrepreneurs has a positive and significant effect on Women’s 
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Micro Business Performance. Financial Literacy is related to Performance. Financial literacy has significant role in improving 
business performance (Usama & Yusoff, 2018; Eniola & Entebang, 2016). However, financial literacy is low even in devel-
oped countries with well-developed financial markets (Lusardi et al., 2010). The high level of financial literacy among MSME 
entrepreneurs causes these business actors to optimize their business performance, including financial performance, and to be 
more careful in carrying out their operations. In addition, with high financial knowledge, businesses can also use their financial 
capabilities to make the right decisions for their business, with good decision making, success in achieving business goals 
will also be good. Financial literacy refers to knowledge or understanding the importance of money and its use. In essence, 
financial literacy is the ability to make appropriate decisions in managing personal finances (Norman, 2010). A study con-
ducted by Artha & Dartanto (2015) also confirms that the attainment of higher household head education leads to a higher 
likelihood of not being poor, both in monetary and multidimensional poverty. Making the right financial choices is a very 
important decision in an individual's life with long-term financial consequences (Lusardi, 2019). Financial management for a 
company is not easy. According to Lusardi (2012) revealed financial literacy consists of a number of abilities and knowledge 
about finances owned by someone to be able to manage or use some money to improve their standard of living. Orton (2007) 
states that financial literacy is inseparable in one's life because financial literacy is a useful tool for making informed financial 
decisions, but the results show that financial literacy in some countries has relatively low financial literacy. Low financial 
knowledge will lead to the making of wrong financial plans and lead to the achievement of prosperity at an unproductive age. 
Financial literacy of woman micro business in Buleleng Regency shows person's skill in using their knowledge to manage 
income (wealth) effectively for a prosperous life. The importance of financial literacy for women in micro businesses in 
Buleleng is felt through the ease of gaining access to capital and funding to microfinance institutions, in addition to better 
financial management. As one way to survive and meet the needs of families in the midst of the current economic difficulties. 
In line with Taft et al. (2013) that age and education are positively correlated with financial literacy and financial wellbeing. 
Meanwhile, according to Huston (2010) financial literacy is capital owned by someone used in economic activities to improve 
financial welfare. Related to behavior theory by Shim and Siegel (1991) states regarding one's behavior as a determining 
factor for success or failure of someone in financial management. Likewise Gitman & Joehnk (2004) states about the financial 
behavior of individuals in managing financial resources for funding, use of working capital and retirement decisions. Related 
to the concept of financial behavior, Hilgert et al. (2003) argue that a person's financial behavior determines how well the 
management of savings and other expenses is. 
 
5.2 Women's Empowerment Effect on Women's Micro Business Performance 
 
Based on the partial test results regarding the effect of Women Empowerment variable on Women’s Micro Business Perfor-
mance variable, a t-count of 7.313 > t-table value of 1.969 and Women Empowerment significance value of 0.000 < 0.05 (H2 
was accepted). This shows that Women Empowerment has a positive and significant effect on Women’s Micro Business 
Performance. Women's empowerment is one of the activities in a participatory development framework. Women's empower-
ment is a process of growing critical awareness so that women are able to develop optimally and be able to make plans, take 
initiatives, organize themselves, and be responsible for themselves and their environment. This critical awareness can only be 
achieved if women are able to look inside themselves and use what they hear, see and experience to understand what is 
happening in life. Women's empowerment includes activities that include social guidance, skills guidance, facilities or social 
assistance, including the development of productive economic enterprises, aimed at increasing the abilities and needs of 
women and increasing their incomes. Studies conducted by Feyisa and Tamene (2019) also found that women entrepreneurs 
face serious challenges to their business such as the lack of appropriate places to sell their products, business networks, loans, 
and shortages of raw materials and frequent disruptions to electricity supply. Thus, the relevant government agencies must 
advance the empowerment of women through micro and small businesses to the best level. 
 
Empowering women through synergy carried out by micro business owners and the government can help expedite or at least 
not hamper the acquisition of raw materials, production processes, marketing and also support business processes (Obaji & 
Olugu, 2014). The empowerment activities are certain to increase business competencies including entrepreneur skills in the 
production process (Vala et al., 2015). Finally, not only is a person's ability to manage a company, but his efforts will also 
have an impact on organizational results (Ashforth, 1989). Women's empowerment in the context of improving business 
performance is in line with research conducted by Buttner & Moore (1997); Robb & Coleman (2009); Axtell (2001), where 
the success of empowering women in improving company performance will be better if it is associated with an increase in 
company size, then proxied by an increase in sales. Women's empowerment is very important for better social and economic 
development in Buleleng Regency. Especially the empowerment of women in the micro business sector which has a great 
opportunity to provide adequate employment for Balinese women. Strengthening the local economy by Balinese women in 
micro enterprises has proven to be able to sustain the community's economy, because the situation has encouraged community 
initiatives, especially women, to carry out alternative economic activities as a means of survival. In participatory economics, 
the position of women as one element of regional stakeholders will be the main driver in the wheels of economic activity in 
the region. Finally, not only is a person's ability to manage a company, but his efforts will also have an impact on organiza-
tional results (Ashforth, 1989). Women's empowerment in the context of improving business performance is in line with 
research conducted by Buttner & Moore (1997); Robb & Coleman (2009); Axtell (2001), the success of empowering women 
in improving company performance will be better if it is associated with an increase in company size, then proxied by increas-
ing sales. 
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5.3 Interest in Using E-Commerce Effect on Women's Micro Business Performance 
 
Based on the partial test results regarding the effect of Interest in Using E-Commerce variable on Women’s Micro Business 
Performance variable, a t-count of -1.432 < t-table value of 1.969 and Interest in Using E-Commerce significance value of 
0.153 > 0.05 (H3 was rejected). This shows that Interest in Using E-Commerce has no significant effect on Women’s Micro 
Business Performance. Based on the results of multiple linear regression analysis, it can be justified that there is a negative 
and insignificant influence between the interest in using e-commerce on the performance of women in micro-businesses. 
Based on the theory of Philip & Amstrong (2012) e-commerce is an online channel that can be reached by a person through 
a computer, which is used by business people in carrying out their business activities whether it is sales, purchasing or busi-
ness-related activities. Basically, interest in using e-commerce in women micro-businesses is very low, if not improved it will 
have an impact on business performance. E-commerce has a very important role for businesses both in terms of marketing 
activities and in buying and selling and increasing income, the benefit in e-commerce is to conduct transactions quickly and 
reduce unnecessary costs. Without the use of e-commerce, it is believed that women in micro-businesses will be increasingly 
left behind by other business actors, especially now that all matters relating to technology and competition between other 
business actors will be tighter, so as to have an impact on the performance and sustainability of these businesses. There is a 
difference between small and large companies in terms of implementing e-commerce, because in reality, small companies are 
more exposed to the risks in using e-commerce than large companies, because they do not have adequate resources for invest-
ment in training. The results of this study are also supported by research conducted by Sedighi & Sirang (2018). The results 
showed that the use of e-commerce had a significant effective effect on SME performance and e-commerce applications were 
significantly effective on the performance elements consisting of financial performance, internal processes, customers, growth 
and learning. Women micro entrepreneurs have low interest in using the internet such as e-commerce to grow their business 
or carry out business-related transactions. This is caused by several things, such as (1) because the business scale is still low, 
seen from the management of a simple business that does not require the internet such as e-commerce, (2) human resources 
that tend to be low and unable to use them and (3) still related to business scale, capital owned and limited capital access to 
meet existing needs.  

 
4. Conclusion 
 
The results in this study have indicated that financial literacy has a positive and significant effect on the performance of 
women in micro businesses. This has implications for the future of microenterprise women to know more about financial 
management properly for financial decision making. Through good decision making, success in achieving business goals is 
also achieved. Women's empowerment will be more meaningful if it is done to support the development of micro women's 
businesses in the midst of the pandemic Covid 19. Support the efforts of women micro-businesses to rise up and support the 
family economy. The results of this study indicate that the interest in using e-commerce has no effect on the performance of 
women in micro businesses. This implies that in the future micro entrepreneurs must be able to use e-commerce in transaction 
activities, because e-commerce can be used to facilitate finding customers, making sales or business activities without incur-
ring other costs. Utilization of e-commerce as a business tool will be able to help businesses to increase their income and 
sales. This research suggests that the government is able to continue to support the efforts of women in micro-businesses 
related to performance. Based on the results of research that financial literacy and empowerment of women have a positive 
and significant impact on the performance of women in micro businesses, so the most important and must be considered by 
the government is providing training facilities in the context of empowering women in micro businesses to improve perfor-
mance. The role of government is very important for business people in efforts to foster and train financial management. 
Microenterprise woman must further enhance her ability to use e-commerce, which is about how to manage finances well 
through training, how to make bookkeeping, because the research results show that if e-commerce problems are not immedi-
ately resolved, it will also affect later on the performance of these microenterprise women. 
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