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 The concept of entrepreneurship has become popular in different countries such as Vietnam and Poland. How-
ever, there are few comparative researches on entrepreneurial intention and migration attitudes among students 
in two countries. The purpose of this study is to show a comparative analysis of some issues related to entre-
preneurial intention and migration attitudes such as willingness to take the risks, knowledge about the market, 
competitors, financial resources, factors effecting on entrepreneurial intention, circumstance and the purpose of 
going abroad among students in Vietnam and Poland. The study employs quantitative analyses by utilizing 
some tools of descriptive statistics and Mann Whitney U-Test through SPSS 20.0 to show the differences of 
factors affecting on intention to start up a business and migration attitudes between Vietnamese and Polish 
students. The research results show that although the demographic layout of students in two countries was rather 
similar, there were some differences in 12 out of 17 factors influencing on entrepreneurial intention of Viet-
namese and Polish students. In terms of migration attitudes, almost all Vietnamese and Polish students were 
interested in going abroad to find a job and only minor proportion of them planned to run a business abroad. 
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1. Introduction 
 
There is a growing awareness on the concepts of entrepreneurship and entrepreneurs in the world, especially in the context of 
migration decisions nowadays. Entrepreneurship activity not only acts as a catalyst for national economic development but it 
also creates a number of new jobs for the society. Therefore, there is a need to determine different factors associated with 
entrepreneurial intention and the assessment of willingness to take risks, knowledge of students about finances, market in 
order to foster youths starting their own businesses and creating new venture activities. Besides, the problem of students who 
declare their willingness to develop their professional future outside the borders of the homeland also should be concerned. 
Moreover, these determinations are also essential for authorities and governments in terms of promulgating suitable law and 
policy to create effective entrepreneurial ecosystem.  

Since “Đổi Mới” (Renovation process) in 1986, The Vietnamese economy has transformed from planned to market-oriented 
economy. By pursuing the new policies, Vietnam Government encouraged internal restructuring. According to the Doing 
Business 2017 Report of the World Bank, Vietnam ranks 60th among 138 countries in the Global Competitive Report 2017. 
Vietnam attracted more foreign direct investment (FDI) than China in 2016 and surpassed Malaysia and Thailand in the 
Greenfield FDI Performance Index, leading in the region (Doing Business in Vietnam, 2017). In addition, in 2007, FDI in 
Vietnam reached the highest number over the 10-year period, amounting to USD 35 billion. By the end of November 2017, 
the figure for FDI projects reached 24,580 registrations, accounting for USD 317 billion. While around 60% of the funds were 
allocated to the processing and manufacturing industries, 16.6% of FDI projects poured into real estate and only 6.6% was 
spent on the utility supply sector. In fact, South Korea is still seen as the top investing nation with the registered capital of 
USD 57.5 billion, accounting for 29% of more than 100 nations and territories, followed by Japan (11%) and Singapore (10%) 
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(VNEXPRESS, 2017).  The population of Vietnam is over 92 million people, with the median age of 30, ranked as the 14th 
most populous nation in the world. As a result, Vietnam attracts many investors because of its potential customers and em-
ployees. In terms of gross domestic product (GDP) growth, GDP in 2015 was 6.7%, however, it dropped to only 6.2 % in 
2016 before an impressive recovery in 2017, when it reached 6.8%. Consequently, Vietnam’s GDP growth has averaged 
approximately 7% over the last 20 years. Consequently, the recognition of the role of entrepreneurship is growing among 
government, society and researchers as well. According to the General Statistics Office (GSO, 2017), there are 561,064 active 
enterprises in Vietnam, increased by 11.1% in comparison with previous year. 126,859 new enterprises were established in 
2017, increased by 15%- the highest level of enterprises established, the average capital of each firm is estimated at 448,800 
USD. Keeping pace with the high rate of economic growth of Vietnam, private sectors increased significantly and contributed 
nearly 40% to GDP and the private firms is projected to contribute 50% to GDP by 2020.  

Analogously to Vietnam, market economy in Poland was established only after 1989.  As a consequence of the imposition of 
the Communism ideology after World War II, with the control of economy and social life modeled upon the Soviet Union, 
entrepreneurship issue was not a concern. Poland and many other Central European countries functioned as a system of cen-
trally planned economies where the importance of profit-oriented sector was minimized as much as possible. As a consequence 
of political and economic principles, private and profit-seeking entities were almost entirely rejected. Entrepreneurship was 
not as common in the centrally planned system as it was the case in other market economies in Europe. As reported by 
UNCTAD 2017 World Investment Report, despite FDI, Poland is among the most attractive nations in Europe. FDI inflows 
into Poland showed a reduction from USD 13.5 billion in 2015 to only USD 11.4 billion in 2016. This trend reflects the global 
economic crisis and the economic slowdown effectuated by the Eurozone crisis of 2012-2013. According to World Bank 
(2017), GDP growth reached nearly 4.0% in 2017, compared with only 2.7% in 2016. However, as a result of the impact of 
lower economic activity in Europe and labor shortages on the domestic market, the economy in Poland is predicted to be 
slowing down in 2018. According to Global Entrepreneurship Monitor (GEM) in Poland (2017), there is an increase in the 
percentage of individuals finding opportunities to start up their own business in 2016. Noticeably, it is the first time in GEM 
research, Poland reached a result better than the average level in EU. However, the fear of failure in business was still seen as 
the largest obstacle in developing entrepreneurship in Poland since 48% of Polish although recognize the business opportuni-
ties in the environment, not decide to start up their own business because of fear of failure, in comparison with only 41% 
among the EU residents  

Even though there are lots of studies related to entrepreneurship field, most of these studies were conducted in developed 
countries, where entrepreneurial ecosystem is very developed and business environment is to create the most favorable con-
ditions for entrepreneur. A few researches about entrepreneurial intention, especially in the migration context, have been 
conducted in Vietnam and Poland-transitional economies and developing countries. As a result, there are a number of research 
gaps in this field that need to be fulfilled, and authors would like to give additional understanding of student’s intention to 
become entrepreneur and their willingness to emigrate for developing their professional future in their own companies founded 
abroad. More specially, the objective of this research is to investigate and compare the entrepreneurial intention and migration 
attitudes among Vietnamese and Polish students. Also, the study provides important sightseeing for policy makers, educa-
tional reforming in entrepreneurial training and fostering youths starting their own businesses. The authors also collected 
further data by sending out similar number of surveys to students in various universities in Poland. 663 responses received 
from Vietnamese students and 710 responses from Polish students were enough for the purposes of this study. Certain de-
scriptive statistics, Mann Whitney U-Test were also used to investigate the intention to start up a business and migration 
attitudes of students in Vietnam and Poland. The structure of the paper is organized in the following manner: first, definitions 
and literature review related to entrepreneurship, entrepreneurial intention, migration attitudes are given. Second, country 
profiles and overview of Polish and Vietnamese entrepreneurship are stated. Third, description of the methodology, research 
questions are provided.  Fourth, the presentation of research result and its analysis followed by the comparison of the entre-
preneurial intention and migration attitudes of Vietnamese and Polish students are presented and finally, the representation of 
the conclusion and recommendations for further research are given.  

2. Literature review 
 

2.1.  Entrepreneurship  
 

Entrepreneurship research is still seen as the developing field within the area of a management science. Moreover, its own 
method and theories are also need to be developed (Kot et al., 2016, p. 208; Churchill & Bygrave, 1989, p. 8). In the 18th 
century, Cantillon, a French economist, was one of the first researchers who proposed the definitions of entrepreneur and 
proved the relationship of an individual’s entrepreneurial behavior and specific economic system. He stated that demand and 
supply on the market were diverged, that led to the possibility of buying something at a lower price and selling it at a higher 
price. He also noticed that entrepreneur was an individual capable of such opportunities to increase profits. Interestingly, 
Cantillon gave a definition of entrepreneurship and stated that entrepreneurship is the ability of recognizing the opportunities 
emerging on the market and grasping them in spite of unexpected changes of the market. The difference between potential 
and actual products or services on the market allows entrepreneurs to earn profits and encourages them to take actions effec-
tively in the future (Kopycińska et al., 2006, p. 24). There are many definitions for entrepreneurship developed over the few 
recent decades. Schumpeter (1960) explained that entrepreneurs are people who create new products or services in new or 
existing market and entrepreneurship becomes one of the most important factors in countries’ economic growth (Schumpeter, 
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1960, p.12; De Bruin et al., 2006, p. 686). “The environment itself creates entrepreneurship” (Bernat et al., 2016, p. 271), the 
reason is that operating organizations is necessary not only for reacting quickly to unanticipated changes, but also for adapting 
to unpredicted outcomes (Timmons, 1990).  Kirzner (1985) defined that entrepreneur is a person who might optimize infor-
mation in such a way in order to discover the new and improved business opportunities (Korpysa, 2012). Talpas (2014, p.198) 
considered entrepreneurship as a process who could be recognized throughout business activities by showing effective lead-
ership within uncertain market, risks and competitive conditions, while Zimmerer and Scarborough (1996, p.19) claimed that 
entrepreneurs can also be known as the owners who, with skillful manner, are able to associate various factors of production, 
transform a smaller economic resources into a bigger platform effectively. Also, Entrepreneurship is the process of creating 
and building new venture and new business organization (Shane & Venkataraman, 2000), that not only provides goods and 
services, creates job opportunities but also contributes to the development of economy and the national income. In summary, 
character words, such as willingness to take risks, innovativeness, opportunism, new products, new processes, and creating a 
new business venture, are concluded in combined definitions (Bird & Brush, 2002, p. 41). Generally, entrepreneurship is a 
new business creation by a person alone or cooperating with others.   

In addition, entrepreneurship is connected with economic activities (Kot et al., 2016, p. 208). In fact, many governments and 
scientists take consideration into the development of Small and Medium Enterprises (SMEs), which are perceived as the 
sustainable path to develop national economies (Sivvam, 2012, p.13; Ambrish, 2014, p.225). Entrepreneurship can be also 
defined as a conscious action of individuals, which relies on various conditions including economic activities, technologies, 
culture, policy and social and political problems. However, willingness to take risk plays the important part of achieving 
successes in business. Thus, entrepreneurs are responsible to act in a manner that paves the ways for economic activities and 
generating wealth by increasing income, developing skills and creating jobs (Gaweł, 2010, p. 60). 

2.2.  Entrepreneurial intention   
 

Individual entrepreneurial intention can be most appropriately and practically defined as the intention of a person to start up 
a new own business venture and intentionally plan to do so in the future. However, this time can be imminent and indetermi-
nate, or might never be achieved in the future (Thompson, 2009, p.676). There are many reasons such as personal circum-
stances, social and politic issues and business environment, which might become either big obstacles or motivated factors to 
transform this intent becoming a reality. Thus, entrepreneurial intention is perceived as an essential and fundamental condition 
to be a nascent entrepreneur.  Whereas entrepreneurship is determined as the emergent process of an organization (Gartner et 
al., 1992), an individual’s intention to pursue an entrepreneurial career is crucial to this process (Lee et al., 2011, p.126). 
Moreover, entrepreneurial intention is considered the first step in a series of actions to found an organization (Bird, 1988), yet 
Fishbein and Ajzen (1975) argued that intentions toward a behavior can be seen as important indicators of that behavior. In 
other words, intentions are still seen as the best predictor of individual behavior (Krueger, 2008). According to Ajzen (1991), 
who introduced Theory of Planned Behavior, intentions are determined by social/subjective norms and perceived behavioral 
control. Social norms are considered individual’s perception of his or her behavior that is consistent with significant thoughts 
of other, while perceives behavior control is the range of the target behavior within the ability of a decision maker (Esfandiar 
et al., 2017). Do and Dadvari (2016) also defined entrepreneurial intention as an attentive state of mind that reflects personal 
experience, awareness and interest toward planned entrepreneurial activity. Since the decision to be an entrepreneur is volun-
tary and conscious (Krueger et al., 2000). Entrepreneurship is necessary to succeed in the long-term and reflects the economic 
growth prospects of a country as well. Paul and Shrivatava (2016) have shown a comparative investigation of entrepreneurial 
intention, country culture and proactive behavior among young managers in India (developing country) and Japan (developed 
country) based on statistical analysis. The study indicated that the entrepreneurial intentions of young managers from devel-
oping countries was not always stronger than that of those from developed countries although in behalf of the entrepreneurial 
level, developing countries such as India often stand behind developed countries, like Japan. Consequently, it is essential to 
develop entrepreneurial skills and cultures in developing countries.  

There are numerous studies on entrepreneurial intention among universities, college and institution students as sampling ob-
jects (Krueger, 1993; Krueger & Brazeal, 1994; Ismail et al., 2009; Chuah et al., 2016, Barba-Sánchez & Atienza-Sahuquillo, 
2018).  It is important to examine the cognitive process related to entrepreneurial intention and determine clear awareness of 
orientation of entrepreneurship to explain the reasons why individuals setting up business, especially students at universities 
and colleges, who have been training officially, might become the potential entrepreneurs in the future.  

2.3. Entrepreneurial migration  
 

Entrepreneurship and migration problems are considered at the very top of many countries in the world (Naudé et al., 2015). 
There are many reasons explain why: First, in terms of worldwide self-employment, a billion entrepreneurs and over 232 
million cross-border migrants are probably measured (United Nations, 2013). Secondly, both migrants and entrepreneurs 
might not only have substantial effects on the development of the country but it also invests billions into the economy and 
create jobs. According to World Bank (2013), for example, the estimation of migrant remittances reached at approximately 
550 billion per year. Finally, the contribution of migrants and entrepreneurs to the poverty reduction is recorded in many 
countries (Adams & Page, 2005). As a result, Naudé et al. (2015) emphasized that many policy makers, NGOs, donors and 
others have taken attention into both migration and entrepreneurship, especially transnational entrepreneurship, because of 
their possible influences on economic development and poverty reduction.  
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Entrepreneurial migration research has attracted attention of many scholars, who realized that instead of finding a job, a 
particular kind of migrants, who have similar characteristics to entrepreneurs, create a new venture for themselves in the 
locals. The growing number of migrants in developing countries come to developed ones to run a business and create jobs for 
the natives (Ndoan et al., 1998). That migrants involved in entrepreneurial activities have been found in almost all researches 
of ethnic entrepreneurs (Kobrin & Speare, 1983; Lewandowski, 1980; Lin et al., 2017). It is noticeable that there are different 
characteristics among entrepreneurial migration and labor migration. Indeed, labor migrants are interested in the availability 
of job opportunities, competitive level of labor market and salary in the host country and they also attract more attention to 
technical skills in their works, while entrepreneurial migrants attend more to find the best place to invest and increase the 
profits, they not only search the successful opportunities but also generate jobs for the native people. Furthermore, they also 
concern on leadership abilities, management skills, and the establishment of business relationship in the local market. This 
paper also explores the migration attitudes of Vietnamese and Polish students, who intent to set up their own business.  

2.4.  An overview of Vietnamese and Polish entrepreneurship 
 

This section presents an overview of entrepreneurship situation in Vietnam and Poland. A brief economic background of each 
country is introduced in the Table 1. In terms of World Economic Forum Global Competitiveness, although Vietnam and 
Poland are rather similarly rated (4.3 and 4.6), the former was much higher in the rank, at 63/138 and 36/138 respectively. 
This result shows that despite Vietnam could boost its competitiveness and close gaps in the global ranking, it is still so far 
from Poland. In addition, the similar rank is witnessed in the category of starting a business (121/190 and 107/190), but Poland 
was seen as much easier than Vietnam to do business. Noticeably, SMEs only contributed to 40% GDP in Vietnam, while this 
proportion in Poland was 52%.  

Table 1  
Economic indicators for Vietnam and Poland  

Indicators Vietnam Poland 
Population  91.7 million*** 38.0 million*** 
GDP $ 191.5 billion** $474.9 billion** 
GDP per capita $ 1, 980***  $13,370*** 
SME contribution to GDP 40%* 52%** 
World Bank Ease of Doing Business Rank  82/190*** 24/190*** 
World Bank Starting a business Rank 121/190*** 107/190*** 
World Economic Forum Global Competitiveness Rating 4.3/7 (Rank: 63/138)*** 4.6/7 (Rank: 36/138)** 
Economic Development Phase   Efficiency-Driven  Efficiency-Driven 

*2013 Figures, **2015 Figures, *** 2017 Figures 
Sources: Singer et al., 2018, p. 85, 101.  
 

Entrepreneurial sector is really dynamic in Poland, especially when it comes to starting a small business.  According to GEM 
Report in Poland (2017), approximately 21% of Polish adults aged from 18 to 64 years plan to set up or run a business within 
the next three years. This rate is the 5th highest in the European Union, where only 12% of the residents consider starting their 
own business within the next three years. 

Table 2  
Key entrepreneurial indicators for Vietnam and Poland  

                     Indicators Vietnam Poland 
Value (%) Rank/54 Value (%) Rank/54 

Entrepreneurial Spirit Index  0.26 15T 0.42 4 
Perceived opportunity  46.4 23T 68.8 3 
Perceived capacities 53.0 19 52.4 20 
Fear of failure  46.6 10 34.4 30T 
Entrepreneurial intentions  25.0 19 9.7 44 
Total Early-Stage Entrepreneurial Activity (TEA) 2017  23.3 6/54 8.9 34T/55 
Total Early-Stage Entrepreneurial Activity (TEA) 2016 N/A N/A 10.7 30/65 
Total Early-Stage Entrepreneurial Activity (TEA) 2015 13.7 20T 9.2 38T/60 
Established business ownership rate  (EBO) 24.7 3/54 9.8 10/54 
Entrepreneurial Employee Activity-EEA 0.6 45T/54 3.2 22/55 
Improvement-Driven Opportunity/Necessity Motive  4.6 9 7.5 4 
Female/Male TEA Ration 1.14 1 0.78 18T 
Female/Male Opportunity Ratio  0.94 27T 1.01 14T 
Job expectation 9.1 44 14.9 34 
Innovation 13.9 48T 12.1 51 
Industry (% in Business Service Sector) 6.5 43 17.1 28 
High status to entrepreneur  74.8 15 67.7 31 
Entrepreneurship a good career choice  62.1 27 79.3 5 

‘T’ shows a tie with another country                                                                                                                            Sources: Singer et al., 2018, p. 85, 101.  
 

Also, Poland is currently ahead of innovation-driven economies in the European Union, reaching at 15%, compared with 26% 
and 30% among factor-driven and efficiency-driven economies respectively. In addition, a new Index of Entrepreneurial Spirit 
has been presented in the Global Report for 2017/18. This index is very useful for policy makers when it is possible to compare 
countries within entrepreneurial framework conditions. The Entrepreneurial Spirit Index in Poland valued 0.42 (rank: 4/54 
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countries), which was much higher than Vietnam, with only 0.26 (rank: 15T/54). In terms of entrepreneurial intention, per-
ceived opportunities and entrepreneurial skills and knowledge are seen as the decisive factors to start up a business. In Poland, 
the proportion of adults perceived opportunities to create an own business in their environment is extremely high, at 68.8% 
(the 3rd highest in the rank), followed by 52.4% Polish adults who believe their skills and knowledge sufficient to set up a 
business, and only 34.4% people who fear failure. However, although the percentage of Vietnamese adults who consider their 
skills and knowledge enough to run a business is similar to Polish adults (53%), the figure for adults perceived opportunities 
is just 46.4%, and fears of failure is rather high, at 46.6%. Total Early-stage Entrepreneurial Activity (TEA indicator) refers 
to new entrepreneurial activities (less than 3.5 years) and just started up business (less than 3 months), which has been devel-
oped by GEM study in order to evaluate the situation of entrepreneurship development of countries. TEA 2017 in Vietnam 
reached 23.3% (rank: 6/54), which was nearly fourfold higher than TEA in Poland (only 8.9%).  

Apart from individual entrepreneurship, GEM report also attracts attention to organization entrepreneurship (intrapreneur-
ship). It means that an employee starts up his/ her own business. The EEA indicator is measured in order to provide the 
information of this form of entrepreneurship. Table 2 reports that EEA in Vietnam only is accounted for 0.6% (45/54 coun-
tries), whereas this indicator in Poland made up for 3.2% (22/55 countries). These results illustrate that the percentage of 
entrepreneurial activities among employees in companies, organizations in Vietnam is fivefold lower than that of those in 
Poland. The motivation driving people who want to become an entrepreneur is seen as the key elements to know the essence 
and quality of entrepreneurship in a country. On behalf of individuals who are currently owner-manager of an established 
business and have been for more than 42 months, the Vietnamese EBO rate was above twofold higher than that in Poland. 
The indicator of improvement driven opportunity (young entrepreneurs, who are motived by the hope to take advantage of 
the business opportunity throughout improving personal income, obtaining working time flexibility and independence) in 
Vietnam was 4.6 and stood for the 9th in the 54 countries, compared to 7.5 in Poland (4/54 countries).  

Woman in both Vietnam and Poland increasingly have much potential for career development. The ration of women to men 
participating in entrepreneurship (Female/Male TEA Ration) and the ration of women to men who see good opportunities to 
start a business (Female/Male TEA Ration) in Vietnam were 1.14 (the highest rank in 54 countries) and 0. 94 respectively, 
while these rations in Poland gained at 0.78 and 1.01. Finally, apart from the last indicators, authors would present the level 
of innovativeness of technologies in Vietnam and Poland. This indicator was introduced by GEM studies and it is measured 
by three principal questions involved in the application of modern technologies, the novelty level of offered products from 
the consumers’ perspective, and the competitive level in the business market. Innovation indicators in both countries were 
really low, 13.9% in Vietnam and 12.1 % in Poland. The results took Vietnam and Poland at the lowest rank in the research, 
48T and 51/54 countries.  

3. Methodology 
 

As mentioned, both studies were conducted in the similar ways in order to compare results between Vietnam and Poland. The 
following section explains research tasks, research questions, as well as methods followed. 

3.1.  Research tasks and research questions  
 

The fundamental objective of this study was to analyze entrepreneurial intention and migration attitudes among students in 
Vietnam and Poland. This research also determines the factors leading to Vietnamese and Polish students to start their own 
business. From the research objective, the authors would like to answer the following research questions:  

1. Do university students in Vietnam and Poland consider to set up a new firm? 
2. Do university students in Vietnam and Poland know what competences are required to set up the firm? 
3. Do university students in Vietnam and Poland know realities of becoming entrepreneur? 
4. Do university students in Vietnam and Poland want to migrate abroad after they graduate? Under what circumstances the 

Vietnamese and Polish university students decide to go to work abroad? 
 

Concretely, this key research aims the following five research tasks, which could be formulated as follows: 

 Comparative analysis of willingness to take the risks among Vietnamese and Polish students, 
 Comparative analysis of current professional activities among Vietnamese and Polish students, 
 Comparative analysis of awareness of how to set up a business, and understanding of competitors, target customers, 

financial resource management among Vietnamese and Polish students, 
 Comparative analysis of what determinants led Vietnamese and Polish students to start their own business, 
 Comparative analysis of how do Vietnamese and Polish students assess the skills and qualifications they acquired 

during their studying in preparation to run their own business, 
 Comparative analysis of what circumstances motivate the Vietnamese and Polish university students to go to work 

abroad and the purpose of them in case of going abroad. 
 

3.2.  Study area, sample and research method 
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The population of the proposed study included Vietnam (located in Southeast Asia) and Poland (situated in Eastern Europe). 
While Poland is classified as an efficiency-driven economy, Vietnam has also reached its important turning point in the tran-
sitional stage of development from the “factor-driven economy” to the “efficient-driven economy” (Kabe et al., 2016, p.151). 
An efficiency-driven economy can be perceived as a country which produces more advanced production processes, increased 
service and product quality in an efficient manner. Such countries normally invest in infrastructure, business friendly govern-
ment administration, required skills and good investment encouragements (Singer et al., 2018, p.13).  

The following formula has been used to calculate a minimum size of research sample (Szajt, 2014, p.40):  

                                                               n = ∝  =
.

∗ .
 = 187  

Approximately 900 questionnaires were distributed to university/ college students in each study area by utilizing Google 
Forms, a web-based form solution system, which allows researchers to design online surveys and questionnaires. Although 
there are 663 Vietnamese student answered surveys (N1=663) and 710 Polish students responded surveys (N2=710), but only 
289 Vietnamese students (N’1=289) and 333 Polish students (N’2=333) would like become entrepreneurs. Based on the liter-
ature review and the research objectives, the survey was divided into four sections. In the first section, demographic questions 
are designed to obtain the better information of profile of respondents, which includes ages, genders, education, current pro-
fessional activities, and the level of own willingness to take the risks. In the second section, the additional questions are 
designed to know the information of the assessment of students of involving high risks when running own business, the 
understanding of students of competitors, market, target customers, financial resources and assessment of them about the 
usefulness of studying at universities for preparing a plan to run a business. Then, in third section, the questions are used to 
determine factors leading the Vietnamese and the Polish students to start up their own businesses.  Finally, the fourth section 
includes the questions related to migration attitudes of students. The authors used certain elements of descriptive statistics and 
Mann Whitney U-Test through SPSS 20.0 in order to analyze the differences between the entrepreneurial intention and mi-
gration attitudes in Vietnam and Poland. The following formula is implemented to calculate U-Statistic in Mann Whitney U-
Test (Berry et al., 2012).  

𝑈 = 𝑛  𝑛   +     
𝑛   (𝑛   + 1)

2
−  𝑅

   

 

 

 where Ri = sum of ranks for scores, 0 ≤ U ≤ 𝑛  𝑛    
 
4. Results  
 

Fig. 1 introduces a brief demographic layout of respondents and the possibility of starting a business in Vietnam and Poland. 
With the participant of 663 Vietnamese and 710 Polish to answer questionnaires, authors would show that the proportion of 
male and female carried out our research are similar to Vietnam and Poland (34.5% and 65.5% in Vietnam, 35.1% and 64.9% 
in Poland respectively).  

   
Gender Age Education 

   
Rate willingness to take risks Possibility of starting an own business Type of current professional (working) activity 

 
Fig. 1. Demographical information and some other information related to entrepreneurial intention of samples 

Note: N1=663, N2=710, F: Frequency 

434

229

Female Male

125

528

10

18--19 20--24 >24

64

594

5

High School Bachelor Mastrers

37

126

303

159

38
Lowest

Lowest

Netral

High

Highest

14

275

290

84 Currently pursue
a business activity

Intent to starting
an own business

Prefer to work on
a contract of
employment

249

263

28

123 Be just learning

Study and work
for someone in
the company
Study and run a
business



T. Le Trung et al.  / Management Science Letters 10 (2020) 485

Almost all Vietnam and Polish respondents are between 20 and 24 years old, 79.6% in Vietnam and 77% in Poland. This 
result also proves that the majority of them are undergraduate students (bachelor), reaching 89.6% in Vietnam and 64.2% in 
Poland. However, 32.1% of Polish respondents are graduate students (master), while the figure for Vietnam is only 0.8%. In 
terms of willingness to take risks in business, nearly half of Vietnamese and Polish students rated at neutral level, 45.7% and 
41.8% respectively, but the proportion of willingness to take risks at the high and highest level in Poland (40%) is greater 
than in Vietnam (29.1%). In addition, while a big portion of Polish students are studying and looking for work, accounting 
for 68.2%, this figure for Vietnamese students is just 18.6%. In Vietnam, the proportion of students who are only learning is 
rather high, making up 37.6%, but it is only 0.3% in Poland. The figure for students who are studying and running a business 
in two countries are rather small (4.2% in Vietnam and 1.8% in Poland). Although 663 Vietnamese students (N1=663) and 
710 Polish students (N2=710) answered questionnaire surveys, but only 289 Vietnamese students (N’1=289) and 333 Polish 
students (N’2=333) would become entrepreneurs, reaching 43.6% and 46.9% respectively. 374 Vietnamese respondents and 
377 Polish respondents either prefer to work on contract of employment or are no self/employment. Besides, examinations 
also were conducted in order to determine, according the respondents, their knowledge, skills and some information related 
to entrepreneurship.                

Table 3  
Student’s answers involved in entrepreneurship in Vietnam and Poland 

Items Categories         Vietnam Poland 
F % F % 

Consider that setting up an own business involves in high risks Yes  210 72.7 279 83.8 
No  79 27.3 54 16.2 

Know how to set up an own business Yes  163 56.4 198 59.5 
No  126 43.6 135 40.5 

Know who is competing with in the market Yes  202 69.9 257 77.2 
No  87 30.1 76 22.8 

Know who is the target customer Yes  223 77.2 263 79.0 
No  66 22.8 70 21.0 

Know the market where the company will be operating Yes  181 62.6 187 56.2 
No  108 37.4 146 43.8 

Own assets and financial resources needed to start the business Yes  197 68.2 98 29.4 
No  92 31.8 235 70.6 

Know how to organize financial resources to start a business Yes  152 52.6 241 72.4 
No  137 47.4 92 27.6 

Assess the skills and qualifications acquired during studies to prepare for run-
ning own business 

Diploma and necessary 99 34.3 76 22.8 
Only diploma 60 20.8 55 16.5 
Not useful  38 13.1 19 5.7 
Difficult to say 55 19.0 169 50.8 
Do not know 37 12.8 14 4.2 

Note: N’1=289, N’2=333, F: Frequency  
Source: Authors’ elaborations based on research study  
 

Table 3 indicates that students’ answers involved in necessary knowledge and skills in an attempt to run a business are rela-
tively similar in Vietnam and Poland. Particularly, whereas 72.7% Vietnamese students and 83.8% Polish students consider 
that setting up a business involves in high risks, the quantity of students who know how to set up a business is 56.4% in 
Vietnam and 59.5% in Poland. In the matter of being aware of the competitors in the market, the target customers, the market 
where they intent to operate, how to organize financial resources effectively, the percentage of Vietnamese and Polish students 
who said “yes” are also rather similar, representing for 69.9%, 77.2%, 62.6%, 52.6% in Vietnam and 77.2%, 79.0%, 56.2%, 
72.4% in Poland. However, while the number of Vietnamese students who own assets and financial resources needed to start 
a business made up 68.2%, this proportion in Poland only reached 29.4%. Noticeably, 22.2% Polish students believe that they 
go to university only to earn diploma and the knowledge, skills and qualifications required during studies are not useful, this 
figure was lower than in Vietnam, at 33.9%. Nevertheless, more than half of Polish argued that it is difficult to say that the 
skills and qualification gained through studying was useful or not to prepare for running a business because they were study-
ing, but 34.3% of Vietnamese students believe that going university would provide the knowledge, skills and diploma neces-
sarily to run a business.  

In Table 4, The Mann-Whitney U-Test is employed to compare whether there are differences in the variables for two 
independent samples (Vietnam and Poland). With the level of significant α=0.05, The Mann-Whitney U-Test shows that in 
terms of analyzing 17 factors (17 variables) related to the entrepreneurial intention, only 5 factors (1-willingness to prove own 
value, 2-experience, 5-example of family and friends, 14-higher prestige of the workplace, and 17-easy to set up business and 
transparent law rules) influenced on entrepreneurial intention similarly. There are differences in affecting on entrepreneurial 
intention by 12 last factors (P-value < 0.05) including 3- Inborn resourcefulness, 4-The pursuit of self-reliance, 6- A need of 
getting fair (decent) income, 7-Lack of work, 8-Necessity to acquire funds for living, 9-Employer requirement, 10- Higher 
earnings, 11-Greater possibility of self-realisation and job satisfaction, 12-Flexible working hours, 13- Greater responsibility, 
15, Ability to improve your own qualifications, 16-Confidence in employment.  
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Table 4  
Factors affecting on entrepreneurial intention in Vietnam and Poland 

Factors                       Vietnam                     Poland  Mann-Whitney 
U-Test  F F 

0 1 2 3 4 5 0 1 2 3 4 5       Z P-
Value 

1. Willingness to prove your own value 27 16 49 71 100 26 19 27 46 92 90 59  1.550 0.121 
2. Experience 8 15 16 64 138 48 6 11 40 94 111 71 -0.985 0.324 
3. Inborn resourcefulness 17 25 64 92 79 12 8 17 48 99 101 60  5.549 0.000* 
4.The pursuit of self-reliance 12 15 33 86 105 38 1 6 22 56 128 120  7.720 0.000* 
5.Example of family, friends 24 30 80 79 65 11 23 42 75 80 65 48  1.898 0.058 
6.A need of getting fair (decent) income 8 16 44 95 93 33 4 6 14 59 119 131  9.284 0.000* 
7.Lack of work 48 39 64 82 48 8 45 32 62 80 51 63  4.028 0.000* 
8.Necessity to acquire funds for living 13 22 45 105 86 18 38 48 64 98 84 332  4.701 0.000* 
9.Employer requirement 23 26 64 82 79 15 82 60 87 61 24 19 -7.928 0.000* 
10.Higher earnings 5 14 39 79 113 39 3 11 13 49 132 161  7.753 0.000* 
11.Greater possibility of self-realisation and job satisfaction 10 8 33 74 122 42 2 2 10 35 123 118  

10.050 
0.000* 

12.Flexible working hours 7 15 31 73 117 45 3 12 40 62 98 42  4.045 0.000* 
13.Greater responsibility 6 11 32 86 103 51 9 21 57 117 87 82 -3.755 0.000* 
14.Higher prestige of the workplace 6 15 29 87 99 53 8 19 33 87 104 129  1.041 0.298 
15.Ability to improve your own qualifications 7 11 29 70 108 64 5 5 23 51 120 121  4.909 0.000* 
16.Confidence in employment 8 12 32 76 98 63 8 13 35 43 113 68  3.766 0.000* 
17. Easy to set up business and transparent law rules 8 18 43 98 91 31 24 35 58 64 84 68 -0.367 0.714 

Note: 0=irrelevant, 1=very insignificant, 2=insignificant, 3=moderately significant, 4=very significant, 5=most important 
N’

1=289, N’
2=333, Z: Standardized Test Statistic, F: Frequency * significant variation on the level of significant α=0.05 

Source: Authors’ elaborations based on research study 

  

   
Note: N1=663, N2=710                  

Fig. 2. The circumstances lead Vietnamese and Polish students decide to go to work abroad 

  Source: Authors’ elaborations based on research study 

In terms of what motivates Vietnamese and Polish students decide to go to work abroad, overall, the percetage of respondents 
agreed on statements in Poland is much higher than that of those in Vietnam. Specifically, 78.7% of the Polish students might 
go abroad if they have better career prospects there than their home country, compared with 74.7% of the Vietnamese students 
who argreed on this statement. The proportion of Polish students would plan to come a country where they have the same 
rights as the citizens make up 60.4%, which is approximetely 15% higher than that of those in Vietnam. However, 54.3% 
Polish students would go abroad with their families, and this figure in Vietnam is only 26.2%, which means that 74.8% of 
Vietnamese students are ready to go abroad to work alone. In addition,  79.7% of Polish students believe that they are likely 
to learn a foreign language well, and 82.7% of them consider that they can earn more money when go abroad. These figures 
in Vietnam are just 59.6% and 63.7% respectively.                  

Fig. 3 shows the purpose of Vietnamese and Polish respondents when they go abroad. Overall, the popular tendency in two 
countries towards going abroad is to find a job (both incidental and long-term job). Particularly, 88.4% of the Polish students 
would like travelling abroad to find a job (51.5% for long period and 36.9% for incidental work), compared with 80.7% among 
Vietnamse students (43.9% for long period and 36.8% for incidental work). Only 8.4% of the Vietnamese students would go 
aboard to start up a business, which is higher than Polish students (only 6.5%). Interestingly, the percentage of Vietnamese 
and Polish students plan to extent their existing business activities are 5.9% and 2.0% respectively. Beside,  5% Vietnamese 
students would work in grey economy when they go abroad, while this figure for Polish students is only 3.1%.  
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Note: N1=663, N2=710 

Fig. 3. The purpose of Vietnamese and Polish respondents in case of going abroad 

5. Conclusion  
 

Entrepreneurship and migration become one of the emerging issues in such countries as Vietnam and Poland and in the rest 
of the world because of substantial influences on the development of each country’ economy. Our study provides more addi-
tional understandings of entrepreneurial intention and migration attitudes. By comparing two developing countries, authors 
have shown the differences in terms of factors affecting on entrepreneurial intention and awareness of skills and knowledge 
among Vietnamese and Polish towards entrepreneurship fields as well.  Research results have indicated that despite there are 
rather similar in demographic layout related to gender, age group and education of participants, there are many differences in 
the level of willingness to take risks, knowledge and skills involved in how to run a business, how to use financial resources 
efficiently, and student’ understanding of competitors, target customers, and the market. In addition, the results also show that 
there are differences in 12 out of 17 factors affecting the intention to start up a business between the Vietnamese and the 
Polish students, and only, 5 of 17 factors have similar effects on entrepreneurial intention. In terms of migration attitudes, the 
majority of respondents in two countries would go abroad if they find the career prospects in their host countries. However, 
more than 80% respondents in Vietnam and Poland would like going abroad to find a job instead of running own business. 
Although our study provides a new viewpoint of entrepreneurship field and migration, authors only compared the differences 
in factors effecting on entrepreneurial intention and migration attitudes among students in two transitional economies (Vi-
etnam and Poland), authors still do not indicate the tendency and level of these effects (positive or negative effects). This 
limitation is seen as a gap research for further studies.  
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